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Canco’s  Speaking  Service  delivers 
entertaining, educational  lectures  on 
canned  foods  before  women’s  groups, 
at  Rotary  meetings,  to  high  school 
and  college  students  and  before 
trade  and  grocer  groups.  Enthusias¬ 
tic  thank-you  letters  stream  in  asking 
for  quantities  of  literature  and  for 
repeat  bookings.  They  reflect  edge- 
of-seat  interest;  explain  why  listeners 
re-tell  to  friends  newsy  facts  they 
have  learned. 
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PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 
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No.  226 
VACUUM 
CLOSING 
MACHINE 


VACUUM  PACKING,  with  its  attendant  profits  is 
now  available  to  the  PACKER  whose  products  are 
enclosed  in  square  or  oblong  cans. 

THIS  MACHINE  places  him  on  the  same  footing 
with  the  packer  of  round,  sanitary,  vacuum  cans.  It 
enables  him  to  reach  those  markets  open  only  to  the 
vacuum  packer;  to  cut  his  costs  and  to  improve  his 
products. 


The  No.  229  Rotary  Flanger  automati¬ 
cally  flanges  or  rims  both  ends  of  the 
bodies  at  one  time. 

An  even,  uniform  flange  without  distor¬ 
tion  or  cracking  of  metal. 


Here  are  some  of  the  features  of  this  machine 


Twenty-eight  inches  of  vacuum  with  a  7V^  horse  power 
pump. 

Working  parts  totally  enclosed,  protected  from  acid,  steam 
and  all  foreign  elements.  Vital  parts  run  in  bath  of  oil. 

Exposed  shafts  and  important  parts  are  made  of  stainless 
steel.  Patented  four-roll  seaming  head. 


The  No.  176  Square  Can-End  Compound 
Applier  and  Curler  applies  latex  compound 
to  can-ends  by  use  of  a  die,  in  the  man¬ 
ner  of  a  printing  press. 
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EDITORIALS 

OLDSTERS  often  smile  indulgently  at  the 
youngsters  who  point  to  new  improvements  or 
ways — ^because  the  oldsters  know  that  they  are 
not  always  new — simply  history  repeating  itself.  Thus 
with  the  new  varnished  label — and  not  only  labels,  but 
printed  matter  of  varying  kinds  on  which  a  varnish  is 
now  used.  The  practice  is  growing  because  of  its  beauty 
and  permanence.  Time  was  when  all  canned  foods 
labels  were  varnished,  and  not  only  the  labels,  but  the 
cans  also.  There  were — and  are — machines  for  this 
varnishing.  But  the  handsome  varnished  label  fell 
into  disrepute.  Why?  Shody  goods  began  to  masque¬ 
rade  under  it — and  it  became  a  stench  in  the  nostrils. 

Now  it  is  back  again,  more  beautiful  than  ever 
because  they  have  a  finer,  water-white  varnish,  where¬ 
as  in  the  olden  days  the  varnish  was  yellowish  and 
turned  darker  with  time.  Will  the  younger  generation 
treat  the  varnish  label  better  than  the  oldsters  did? 
Well,  there  are  laws  now! 

THE  BUYING  BROKER— -The  discussion  “What 
Causes  Low  Prices  in  the  Tri-States”  is  causing  wide¬ 
spread  interest.  With  this  weeK  more  and  different 
views  are  expressed,  just  as  received.  Some  have 
broken  loose  and  striking  straight  from  the  shoulder, 
have  called  a  spade  a  spade;  but  most  are  restrained, 
and  undoubtedly  fear  holds  many  from  expressing  an 
opinion. 

We  have  marveled  that  no  one  has  waded  into  the 
“Buying  Broker”.  Is  that  because  they  approve  this 
unfair,  unethical,  and  we  believe,  unlawful  practice? 
What  chance  has  any  canner  in  selling  his  goods  if 
his  broker  can  buy  them  for  his  own  account,  to  sell 
later  and  pocket  the  profit?  Or  don’t  they  know  that 
this  is  being  widely  done,  and  the  practice  spreading? 

When  the  broker  buys,  he  is  no  longer  a  broker ;  and 
if  he  charges  “brokerage”  on  the  goods  he  bought  for 
his  own  account  (no  matter  under  what  supterfuge) 
he  certainly  runs  afoul  of  the  Robinson-Patman  Law. 
But  this  brokerage  is  only  a  small  feature  of  the  whole 
swindle.  If  the  broker  is  out  to  buy  goods  which 
he  intends  to  sell  later  on  at  an  advance,  do  you  sup¬ 
pose  the  seller  “gets  the  best  price  possible”  ?  Certainly 
not!  It  would  be  less  than  human  for  the  buying 
broker  not  to  get  the  goods  at  the  lowest  possible 
price  he  could  wangle  out  of  the  seller,  under  any 
and  every  pretext.  How  many  millions  of  cases  of 
canned  foods  are  now  sold  in  this  fashion  is  not  known ; 
to  what  degree  the  whole  market  is  “steered”  by  such 
buying  brokers,  is  not  clear  either,  but  with  such 


a  condition  existing  how  can  any  stable  market  on 
canned  foods  be  maintained? 

The  question  came  openly  to  the  floor  of  the  National 
Food  Brokers  Convention  in  Chicago,  last  January, 
was  commented  on  briefly,  no  action  taken,  but  it  was 
not  condemned.  If  there  can  be  anything  more  impor¬ 
tant  for  consideration  by  that  splendid  body,  we  don’t 
know  what  it  can  be. 

When  you  began  selling  and  shipping  your  packs 
last  Fall,  we  warned  you  to  carefully  investigate  where 
the  shipments  actually  went.  No  reputable  broker 
could  be  offended  or  hurt  at  such  investigation,  and  if 
he  is  not  such,  you  ought  to  know  it.  But  don’t  take 
for  granted  that  the  consignee  is  genuine,  unless  it  be 
repeat  business,  or  in  other  words,  that  you  are 
thoroughly  familiar  with  every  step  of  the  transaction. 
They  will  “cover-up”  so  well  that  you  will  have  trouble 
discovering  the  trick. 

Of  course,  if  you  don’t  mind  taking  the  “below-bot- 
tom  of  market  prices”,  and  paying  brokerage  besides, 
rest  easy  and  forget  it.  If  your  market  prices  and 
profits  are  not  worth  fighting  for,  lay  down. 

But  it  is  only  fair  to  the  vast  majority  of  reputable 
brokers  that  this  nefarious  practice  be  stamped  out, 
and  their  calling  be  freed  of  suspicion.  Such  brokers 
ought  to  take  the  lead  in  the  fight. 

But  will  not  some  of  the  astute  legal  talent  of  the 
industry  search  the  codes  of  laws  and  tell  us  definitely, 
once  and  for  all,  that  there  is  no  law  to  stop  such 
swindling  as  the  Buying  Broker.  Until  they  establish 
that  we  contend  that  a  man  or  firm  cannot  be  both 
buyer  and  broker  at  the  same  time.  And  if  you  think 
that  there  is  not  much  of  this  rascality  going  on,  you 
are  dead  wrong.  The  low  prices  everywhere — aside 
from  lack  of  quality  goods — are  mainly  caused  by  this 
practice,  and  many  innocent  operators  accept  the  mar¬ 
ket  not  knowing  what  has  caused  the  low  prices. 

But  all  the  replies  to  this  inquiry  do  not  come  in 
letter  form ;  not  a  few  canners  and  others  stop  in  the 
office  to  unburden  themselves,  and  how  they  do  it!  If 
the  can  companies,  machinery  men  and  other  supply 
men  to  the  industry,  could  have  heard  one  canner 
berating  them  for  selling  cans,  machinery  and  supplies 
to  men  who  could  not  possibly  be  in  business  were  it 
not  for  the  commission-men  and  their  loans.  “Who 
is  it  that  has  made  their  business  for  them?  The 
reputable  canners  who  have  their  own  money  or  con¬ 
servatively  borrow  capital  invested!  And  then  these 
supply  men  put  into  competition  with  their  real  cus¬ 
tomers  men  who  cannot  control  their  own  selling,  who 
break  the  market  prices,  and  thus  force  the  men  on 
whom  these  supply  men  depended  for  a  living  to  take 
unnecessary  losses.  How  can  any  canner  protect  his 
market  against  these  incompetents,  not  to  say  slaves  ?” 
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And  he  went  on  to  outline  how  the  better  canners 
ought  to  boycott  everyone  who  sells  these  “Shoe¬ 
string”  canners  and  puts  them  into  competition  with 
the  real  customers. 

We  urged  him  to  put  his  thoughts  into  writing, 
and  that  we  would  give  them  an  airing,  reminding  him, 
however,  that  the  poor  we  will  always  have  with  us, 
and  there  is  nothing  unlawful  in  lending  money  to  a 
poor  man  to  persue  his  business.  Make  no  mistake  the 
debate  is  arousing  a  storm  of  interest,  as  you  note  from 
this  week’s  “take”.  And  only  good  can  come  from  it. 
Here  is  the  industry’s  Round  Table,  and  if  every 
canner  who  reads  this  would  but  realize  that  a  whole 
raft  of  ills  might  easily  be  relieved,  if  not  cured,  if 
they  were  debated  openly  and  without  gloves. 

Your  contribution  will  be  welcomed;  and  we  repeat 
that  if  you  wish  your  name  withheld,  it  will  be  with¬ 
held,  but  your  letter  or  contribution  must  be  signed, 
with  the  place  of  origin,  and  the  date.  In  other  words 
we  will  pay  no  attention  to  Anonymous  letters.  What 
have  you  to  say? 

• 

FOOD  TRADE  LABOR  PROGRAM 

HE  first  definite  proposal  for  adoption  of  a  uni¬ 
form  wage  and  hour  program  for  the  grocery  dis¬ 
tributing  industry  was  advanced  this  week  by  Co¬ 
operative  Food  Distributors  of  America,  representing 
the  leading  retailer-owned  distributing  groups  in  the 
field. 

The  proposal  calls  for  a  minimum  weekly  wage  of 
$18  for  wholesale  house  employes  in  the  South  and 
$20  elsewhere  in  the  country,  with  a  uniform  work 
week  of  44  hours.  In  the  retail  field,  a  minimum  wage 
of  $13  per  week  in  the  South  and  $15  elsewhere  is 
suggested,  with  a  work  week  of  52 1/^  hours.  A  half¬ 
holiday  for  Wednesdays  is  proposed. 

“The  time  has  come,”  said  Hector  Lazo,  executive 
vice-president  of  the  organization,  “when  retailer- 
owned  cooperatives  must  step  forth  and  lead  in  the 
establishment  of  a  fair  labor  relations  policy — fair  to 
labor,  fair  to  employer,  and  fair  to  consumer. 

“Retailer-owned  cooperatives,  who  have  learned  the 
lessons  of  the  advantages  of  cooperation  and  of  joint 
endeavor,  are  the  ones  to  lead  the  rest  of  the  trade. 
The  time  has  come  for  the  trade  itself  to  regulate  its 
own  hours  and  wages,  or  we  shall  have  wages  and 
hours  imposed  upon  us  by  Government  regulation. 
The  trade  itself  must  establish  decent  working  condi¬ 
tions  and  do  it  of  its  own  free  will.  Employes  who 
earn  only  $12  or  $15  in  a  wholesale  house  are  either 
not  worth  even  such  low  wages,  or  must  do  something 
else  to  eke  out  a  living.  This  office  has  personally 
contacted  over  70  warehouses,  and  in  no  instance  has 
cheap  labor  been  found  worth  its  cheap  wage.  Low 
wages  are  bad  economics  and  socially  and  morally 
wrong. 

“Retail  store  hours  for  employes  must  be  cut  down 
in  line  with  new  conditions.  Partial  surveys  indicate 
considerable  restlessness  among  retail  store  employes 
in  all  lines.  Industrial  wages  and  industrial  hours 
appear  much  more  attractive.  Let  retailer  -  owned 
retail  grocers  lead  the  way  in  (1)  Establishing  a  uni- 
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versal  Wednesday  afternoon  closing;  (2)  A  minimum 
$15  wage  for  clerks ;  (3)  A  maximum  52i/^  hour  week, 
to  give  the  retail  merchant  a  chance  to  live  like  a 
human  being.” 

• 

OPPOSES  GRADE  LABELING 

ROPOSED  federal  measures  to  make  mandatory 
grade  labeling  of  canned  foods  and  other  food 
products  were  opposed  by  William  H.  Tyler,  presi¬ 
dent  of  the  National- American  Wholesale  Grocers’ 
Association,  in  an  address  before  the  Associated  Food 
Distributors  of  Ohio  at  the  latter  organization’s  annual 
convention  in  Columbus  this  week. 

Discussing  the  Chapman  and  Coffee  bills  now  before 
Congress,  Mr.  Tyler  condemned  the  manufacturers’ 
name  branding  proposals  of  these  measures,  and  in 
taking  up  the  question  of  grade  labeling  said;  “An¬ 
other  feature  of  these  two  bills  that  would  prove 
devastating,  insofar  as  food  manufacture  and  distri¬ 
bution  are  concerned,  is  the  requirement  for  grading 
and  grade  labeling  of  all  food  products.  I  need  not 
dwell  at  any  great  length  on  this  subject,  for  you  all 
know  that  inevitably  the  result  of  any  such  require¬ 
ment  would  be  deception  of  consumers  rather  than  en¬ 
lightenment.  In  this  respect  the  Copeland  bill  is  most 
fair  since  it  would  give  the  Secretary  of  Agriculture 
authority  to  establish  a  minimum  standard  of  quality 
and  all  products  below  that  standard  would  be  required 
to  be  marked  to  indicate  that  fact,  along  the  lines  of 
the  existing  provisions  with  respect  to  canned  foods, 
known  as  the  McNary-Mapes  Amendment  of  the  Fed¬ 
eral  Food  and  Drugs  Act. 

“On  this  subject  of  grading  and  grade  labeling  I 
urge  that  you  continue  your  efforts  by  acquainting 
the  two  United  States  Senators  from  this  State  and 
the  Representative  from  your  district  with  the  views 
of  the  food  trade.  You  and  I  realize  that  there  is  a 
determined  demand  for  grading  and  grade  labeling. 
That  it  is  well  intended,  I  have  no  doubt;  but  cer¬ 
tainly  those  who  are  urging  it  are  not  thoroughly  fa¬ 
miliar  with  their  subject  from  the  standpoint  of  manu¬ 
facture,  as  well  as  from  the  standpoint  of  consump¬ 
tion.”  (As  was  to  be  expected — Editor’s  Note.) 
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FIELD  WAREHOUSE  RECEIPTS 

Collateral  or  No  Collateral 

hy  H.  S.  Yolie 

In  Charge,  Administration  U.  S.  Warehouse  Act 

United  States  Department  of  Agriculture  Bureau  of  Agricultural  Economics  Washington,  D.  C.,  March,  1937 


FOREWORD — In  the  administration  of  the  United 
States  Warehouse  Act,  the  Bureau  of  Agricultural 
Economics  of  the  United  States  Department  of  Agri¬ 
culture,  which  is  charged  with  its  administration,  re¬ 
ceives  many  inquiries  regarding  field  warehousing. 
They  come  from  processors  and  merchandisers  of  agri¬ 
cultural  products,  from  growers  cooperative  associa¬ 
tions,  and  from  bankers  and  other  leading  institutions 
which  extend  credit  on  the  basis  of  warehouse  receipts 
covering  agricultural  products  as  collateral. 

These  inquiries  reveal  a  deplorable  lack  of  knowledge 
of  the  basic  principles  of  warehousing  that  must  be 
observed  if  warehouse  receipts  are  to  constitute  sound 
collateral.  The  purpose  of  this  discussion  is  to  supply 
the  apparent  need  for  a  fairly  comprehensive  statement 
of  the  principles  involved  in  field  warehousing  as  they 
relate  to  the  extension  of  credit. 

FIELD  WAREHOUSE  RECEIPTS 
Collateral  or  No  Collateral 

The  storing  of  agricultural  products  is  not  new. 
Usually  the  storing  of  agricultural  products  in 
public  warehouses  is  for  one  of  two  purposes — ^for 
future  need  or  for  credit.  Frequently  storage  is  for 
both  purposes,  especially  on  the  part  of  merchandisers 
and  processors  of  agricultural  products.  During  the 
past  fifteen  years  in  many  agricultural  producing  areas 
there  has  been  an  increasing  tendency  on  the  part  of 
the  producers  themselves  to  store  for  both  purposes. 

When  products  are  stored  for  credit  purposes  it  has 
been  the  general  rule  that  such  products  should  be  sur¬ 
rendered  to  the  custody  of  someone  wholly  independent 
of  the  one  who  stores.  The  person  with  whom  products 
are  stored  is  generally  called  a  warehouseman.  When 
goods  are  stored  with  a  warehouseman  he  issues  to  the 
storer  a  receipt  which  is  generally  termed  a  warehouse 
receipt.  It  is  symbolical  of  the  products  themselves.  It 
is  this  warehouse  receipt  which  the  storer  offers  to  his 
banker  or  lender  as  collateral  for  a  loan. 

FACTORS  THAT  MAKE  RECEIPTS  VALUABLE 
The  collateral  value  of  warehouse  receipts  depends 
upon  several  factors,  the  principal  of  which  are : 

(1)  Suitability  of  the  warehouse  or  storage  facility 
for  storing  the  product; 

(2)  Responsibility  of  the  warehouseman; 

(3)  Competency  of  the  warehouseman  and  his  as¬ 
sistants  to  properly  care  for  the  product  while  in 
storage; 

(4)  Authority  of  law  under  which  the  receipt  is 
issued ; 


(5)  Information  on  the  warehouse  receipt  itself 
which  will  give  to  the  lender  a  concise  yet  comprehen¬ 
sive  description  of  the  product  and  thereby  enable  him 
to  form  an  opinion  of  its  fair  market  value ; 

(6)  Terms  of  the  warehouse  receipt  in  general ; 

(7)  Whether  there  is  bonded  responsibility  back  of 
the  receipt,  and,  if  so,  by  whom  the  bond  is  written, 
for  the  benefit  of  whom,  with  whom  the  bond  is  lodged, 
under  what  conditions  it  may  be  realized  upon  by  the 
holder  of  the  receipt,  and  what  action  such  receipt- 
holder  must  take  to  realize  upon  the  bond ; 

(8)  Whether  the  receipt  represents  a  bona  fide  re¬ 
lationship  of  bailor  and  bailee  between  the  storer  and 
the  warehouseman  and  one  under  which  the  ware¬ 
houseman  and  his  representatives  or  his  local  cus¬ 
todians  are  completely  and  wholly  independent  of  the 
storer; 

(9)  The  character  and  extent  of  disinterested  super¬ 
vision  exercised  over  the  warehouse. 

It  is  hardly  necessary  to  comment  in  detail  upon 
these  various  elements  save  the  fifth  and  the  eighth. 
As  to  the  fifth  factor,  it  is  of  course  obvious  that  since 
the  warehouse  receipt  represents  the  product  stored  in 
the  warehouse  it  should  contain  such  information  as 
will  convey  to  anyone  to  whom  the  receipt  is  offered 
for  collateral  purposes  a  fair,  honest,  and  impartial 
description  of  the  products  themselves  so  as  to  enable 
one  to  form  an  opinion  of  the  fair  value  of  the  product, 
and  to  identify  it.  This  becomes  all  the  more  important 
when  the  storer  seeks  credit  at  some  distance  from  the 
warehouse. 

One  of  the  first  questions  asked  of  a  person  seeking  a 
loan  by  anyone  engaged  in  commodity  financing  is: 
What  is  the  commodity  you  propose  to  give  as  secur¬ 
ity?  In  the  opinion  of  some  lenders  certain  commodi¬ 
ties  would  not  constitute  proper  collateral.  Hence,  when 
a  loan  is  desired  on  products  or  commodities  in  storage, 
it  is  important  that  the  warehouse  receipts  covering 
such  commodities  clearly  recite  just  what  the  com¬ 
modities  are  which  the  receipts  represent. 

Obviously,  a  receipt  that  conveys  no  information  as 
to  the  quantity,  quality,  grade,  or  condition  of  the 
product,  or  that  fails  to  state  what  the  product  actually 
is,  does  not  inform  the  lender  on  points  that  are  es¬ 
sential  to  making  a  fair  and  sound  loan.  It  does  not 
enable  the  lender  to  tell  whether  the  product  is  even 
a  proper  subject  for  collateral.  Receipts  that  recite 
that  the  warehouseman  receives  a  certain  number  of 
cases  or  bales  or  packages  “said  to  contain”  canned 
tomatoes  or  wool  or  fancy  cigar-leaf  tobacco  give 
neither  the  storer  nor  the  lender  an  index  as  to  the 


value  of  the  product  represented  by  the  receipt.  And 
receipts  which  merely  acknowledge  that  the  ware¬ 
houseman  has  received  a  certain  number  of  cases  or 
bales  or  packages  and  then  recite  “contents  unknown” 
are  not  only  of  less  value,  but  are  a  clear  attempt  on 
the  part  of  the  warehouseman  to  escape  all  liability  so 
far  as  the  commodity  is  concerned. 

Under  either  the  receipts  which  recite  “contents  un¬ 
known”  or  “said  to  contain,”  so  far  as  the  warehouse¬ 
man  is  concerned  and  his  liability  to  deliver  a  specific 
product,  the  cases  or  packages  covered  by  the  receipts 
might  be  filled  with  sawdust  or  mere  trash. 

To  a  lender  who  has  given  no  more  than  superficial 
thought  to  making  loans  on  the  basis  of  warehouse 
receipts  as  collateral,  any  receipt  that  contains  such 
statements  as  “said  to  contain”  or  “contents  unknown” 
must  have  no  appeal  whatever  as  collateral. 

The  eighth  factor — a  bona  fide  relationship  of  bailor 
and  bailee  between  the  depositor  and  the  warehouse¬ 
man,  or  the  creation  of  a  completely  disinterested  cus¬ 
todianship — is  always  desirable  in  the  financing  of 
warehoused  products,  and  it  is  essential  in  a  field  ware¬ 
housing  arrangement.  Only  to  the  extent  that  the  ware¬ 
houseman  is  wholly  independent  of  the  storer  is  there 
a  disinterested  custody  of  the  product. 

The  importance  of  a  disinterested  custodianship  of 
the  product  grows  out  of  the  fact  that  when  the  storer 
offers  his  warehouse  receipt  to  the  lender  as  security 
for  a  loan  he  proposes  to  pledge  the  products  in  the 
warehouse  covered  by  the  warehouse  receipt.  It  is  the 
products  that  are  the  real  security.  It  is  essential  to 
the  validity  of  a  pledge  that  the  pledgor  surrender  pos¬ 
session  of  the  thing  pledged.  He  cannot  pledge  an 
article  and  at  the  same  time  keep  it.  In  other  words, 
so  long  as  the  products  are  pledged  as  security  for  a 
loan  they  must  remain  in  the  custody  and  exclusive 
control  of  someone  other  than  the  borrower.  “The 
borrower  and  his  collateral  are  best  parted.” 

In  attempting  to  establish  a  disinterested  custody 
the  person  who  desires  to  borrow  on  the  products 
should  not  content  himself  with  representations  of 
those  who  wish  to  serve  him  as  warehouseman.  Nor 
should  he  be  content  with  something  in  the  way  of 
warehousing  which  he  thinks  may  get  by  his  banker; 
neither  should  he  attempt  short  cuts  to  save  a  little 
cost. 

In  testing  collateral,  the  real  issue  always  is.  Has 
there  been  an  absolute  and  unequivocal  parting  on  the 
part  of  the  borrower  with  possession  of  the  products 
he  proposes  to  give  as  security  for  the  loan?  That 
question  the  owner  of  the  products  can  easily  deter¬ 
mine  for  himself.  All  he  needs  to  do  is  to  ask  himself 
and  honestly  answer  the  question :  Under  the  proposed 
form  of  warehousing  have  I  at  any  time  access  to  the 
products  other  than  in  the  presence  of  the  warehouse¬ 
man  and  may  I  at  any  time  exercise  any  control  of  the 
products?  If  the  answer  is  in  the  affirmative  to  the 
slightest  degree,  possibility  of  trouble  in  the  ware¬ 
housing  arrangement  exists.  “The  borrower  and  his 
collateral  are  best  parted,”  and  there  is  no  absolute  and 
unequivocal  parting  such  as  the  law  contemplates  if 
the  borrower  has  access  to  his  collateral  at  his  own 
pleasure  or  can  exercise  any  control  over  it. 


REQUIREMENT  OF  FEDERAL  RESERVE  ACT 
AND  REGULATIONS 

The  principle  of  disinterested  custodianship  is  rec¬ 
ognized  in  the  Federal  Reserve  Act  and  in  the  regula¬ 
tions  thereunder  of  the  Board  of  Governors  of  the  Fed¬ 
eral  Reserve  System  relating  to  the  eligibility  of  bank¬ 
ers’  acceptances  for  rediscount  by  Federal  Reserve 
Banks.  Section  13  of  the  Federal  Reserve  Act  requires 
that  a  banker’s  acceptance  drawn  to  finance  the  storage 
of  readily  marketable  staples  shall  be  “secured  at  the 
time  of  acceptance  by  a  warehouse  receipt  or  other 
such  document  conveying  or  securing  title*  covering 
readily  marketable  staples.”  Section  XI  of  Regulation 
A  of  the  Board  of  Governors  requires  that  “a  banker’s 
acceptance  drawn  to  finance  the  storage  of  readily 
marketable  staples  shall  be  secured  at  the  time  of  ac¬ 
ceptance  by  a  warehouse,  terminal,  or  other  similar 
receipt  conveying  security  title  to  such  staples,  issued 
by  a  party  independent  of  the  customer*” 

The  requirement  of  the  Federal  Reserve  Act  that 
such  warehouse  receipts  must  convey  or  secure  title 
to  the  products  represented  by  the  receipts  obviously 
contemplates  that  the  accepting  bank  shall  have  a  lien 
on  such  products  which  is  valid  and  enforceable  against 
general  creditors  of  the  person  for  whose  benefit  the 
acceptance  credit  is  granted.  The  regulation  of  the 
Board  of  Governors  that  such  warehouse  receipts  shall 
be  issued  by  a  party  independent  of  the  customer  obvi¬ 
ously  is  intended  to  require  that  the  actual  custody  of 
the  goods  shall  be  maintained  by  an  independent  and 
disinterested  party  so  the  bank  that  holds  the  ware¬ 
house  receipt  may  be  able  to  identify  and  obtain  pos¬ 
session  of  the  products  and  thus  enforce  its  lien  with¬ 
out  difficulty. 

A  lien  on  personal  property  is  of  no  practical  value 
unless  such  property  can  be  found  and  identified  when 
it  becomes  necessary  to  enforce  the  lien.  If  custody  of 
the  pledged  products  is  not  given  to  and  maintained 
by  a  disinterested  party,  there  is  grave  danger  that 
the  borrower  will  be  able  to  dispose  of  or  release  the 
products  in  such  manner  that  innocent  purchaser  will 
acquire  good  title  to  them,  and  the  lender’s  security 
will  thus  be  entirely  destroyed. 

*  Italics  by  author. 

(Continued  next  week) 


May  3,1 9S7 


9 


THE  CANNING  TRADE 


Canners’  Seeds 


*  If  you  need  seeds  for  planting 
this  Spring  and  Summer  or 
after  the  1937  crop,  write  us  and 
let  us  quote  you  prices.  No  one 
has  better  strains  of  seed  than  we. 

D.  LANDRETH  SEED  CO. 

BRISTOL,  PENNA. 

Business  Established  1784  153  Years  In  Business 


to  meet  your  trade  requirements. 


=UIL 


Kook- More  Efficiency  and  Speed 
Can  he  Obtained  Only  with 

KOOK-MORE  KOILS 

★  The  superiority  of  Kook-More  Koils  is  senerally  recognized. 
When  canners  think  of  speed — real  speed — in  cooking,  they 
think  of  Kook-More  Koils.  When  they  think  of  non-scorch¬ 
ing,  easy-to-clean  coils,  it's  Kook-Mores  they  have  in  mind. 
Since,  with  their  introduction,  Kook-Mores  doubled  cooking 
tank  capacities,  eliminated  scorching  and  made  cleaning  a  quick 
and  easy  operation,  they  have  represented  the  standard  of 
value  in  cooking  coils.  Compared  with  the  best  of  other 
available  coils  today,  they  will  show  25  to  50  per  cent  greater 
capacity 

The  orisinal  Koolc- 
Morc  will  cook 
with  sweater  speed 
than  any  other  mo¬ 
dern  coil.  The  Im¬ 
proved  "36"  Kook- 
More  offers  still 
Sreater  advantases. 

Cleaning  ease  has 
been  increased  in 
this  model,  and, 
more  important,  it 
affords  positive  de¬ 
aeration  of  steam 
and  quickens  re¬ 
moval  o  f  conden¬ 
sation. 


STAINLESS  STEEL  STORAGE  8  PREHEATING  TANKS 

'A'  Kook-More  Koils  in  Langsenkamp  Stainless 
Steel  Tanks  provide  the  most  satisfactory  cooking 
units.  They  are  correctly  engineered  and  of  high 
quality  construction.  All  Langsenkamp  Stainless 
Steel  Equipment  is  of  the  same  high  quality.  Stor¬ 
age  and  Preheating  Tanks,  any  size,  offer  a  longer 
life  of  satisfactory  service.  Plain  or  completely 
equipped  with  coils,  agitators,  etc. 

STEAM  JACKETED  KETTLES 

-Ar  Langsenkamp  Kettles, 
known  by  three  generations 
for  their  high  quality  and  superior  workmanship,  avail¬ 
able  in  copper,  monel  metal,  nickel  and  stainless 
steel.  All  kettles  tested  by  hydrostatic  pressure 
double  that  required  for  intended  use.  Any  size, 
type  or  design. 


Complete  Equipment  for  Tomato  Products 

F.  H.  LANGSENKAMP  co. 

INDIANAPOLIS,  INDIANA 

Kaxtern  Shore  Keprexentative :  A.  K.  ROBINS  &  CO..  INC.,  Baltimore.  Western 
Representative:  JAMES  Q.  LEAVITT  CO.,  Seattle.  Wash.  Paetjic  Coast 
Retrrexentative:  KING  ENGINEERING  &  SALES  CO.,  San  Francisco.  Texas 
Representative:  A.  H.  VAYO,  Harlingen,  Texas.  Canadian  Representative: 
DON  CHISHOLM,  Niagara  Falls.  Canada. 
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GRAMS  of  INTEREST 


THE  BODY  OF  ROLAND  D.  FONTANA,  President  of  the 
Fontana  Food  Products  Company,  San  Francisco,  Cali¬ 
fornia,  missing  since  April  5th,  was  found  in  San 
Francisco  Bay  sixteen  days  later.  He  had  been  griev¬ 
ing  over  the  death  of  a  favorite  brother,  killed  in  a  re¬ 
cent  airplane  accident. 

• 

A  NEW  COOK  ROOM  and  11,000  feet  of  warehouse 
space  is  being  added  to  the  Fenville  plant  of  Michigan 
Fruit  Canners,  Inc. 

c.  s.  STEVENS  &  SONS,  Cedarville,  New  Jersey,  will 
not  operate  this  year. 

• 

H.  J.  HEINZ  COMPANY  have  selected  a  site  at  Ham¬ 
mond,  Louisiana,  for  another  plant  to  cost  approxi¬ 
mately  $250,000.  Tomatoes,  beans  and  other  vegetables 
will  be  canned  this  year.  Later  the  plant  will  be  used 
for  the  making  of  strawberry  preserves. 

• 

THE  GROCERY  DISTRIBUTORS  ASSOCIATION  of  Northern 
California,  an  organization  of  chain  stores,  coopera¬ 
tives  and  wholesalers,  has  been  formed  at  San  Fran¬ 
cisco.  Officers  are  A.  J.  Falk,  S  &  W  Fine  Foods,  Presi¬ 
dent;  E.  E.  Schoolcraft,  San  Francisco  Grocery  Com¬ 
pany,  Ltd.,  and  K.  W.  Hess,  Safeway  Stores,  Inc.,  Vice- 
Presidents;  and  E.  G.  Williams,  Secretary. 

AT  A  MEETING  of  the  Gilman  Canning  Association, 
Gilman,  Iowa,  held  recently,  the  following  officers  were 
elected:  E.  M.  Fenton,  President;  John  Lowry,  Vice- 
President;  A.  F.  McAlister,  Secretary-Treasurer.  Mr. 
Lowry  and  Delmar  Andrews  were  elected  Directors. 

• 

DEERFIELD  PACKING  CORPORATION,  Bridgeton,  New 
Jersey,  and  its  sister  companies,  Seabrook  Farms,  Sea- 
brook  &  Baitinger,  Cumberland  Auto  &  Trucking  Com¬ 
pany,  have  just  completed  the  building  of  an  addition 
to  its  offices  and  the  remodeling  of  its  existing  office 
building,  resulting  in  125  per  cent  increase  in  its  office 
space.  The  installation  of  a  sprinkler  system  with  a 
250,000  gallon  water-tower  also  has  been  just  com¬ 
pleted.  Another  low  temperature  (below  zero)  cold 
storage  building  of  180,000  cubic  feet  capacity  has  also 
been  just  completed,  bringing  the  company’s  own  be¬ 
low  zero  storage  capacity  up  to  half  million  cubic  feet. 
The  erection  of  38  new  viner  units  this  spring  will 
bring  the  company’s  total  up  to  115. 

MARSHALL  CANNING  COMPANY,  Marshalltown,  lowa, 
is  spending  some  $20,000  for  new  machinery  for  re¬ 
equipping  their  Grundy  Center  plant.  Many  altera¬ 
tions  to  the  building  were  necessary.  The  company  re¬ 


cently  purchased  the  equipment  of  the  Blair  Canning 
Company  for  shipment  to  Marshalltown.  The  company 
will  also  operate  a  plant  at  Cambridge,  Iowa,  this 
season. 


PREMIER  CANNING  COMPANY,  INC.,  has  been  incor¬ 
porated  at  San  Francisco,  California,  with  a  capital 
stock  of  $50,000,  by  J.  W.  Eder,  Lorenz  Chelhar  and 
Louis  Medole.  William  Bresnahan,  200  Bush  Street,  is 
the  attorney. 

MONDOVI  CANNING  COMPANY,  Mondovi,  Wisconsin, 
in  annual  meeting,  elected  William  Linse,  President; 

F.  L.  St.  John,  Vice-President;  and  Wayne  Canar,  | 

Secretary-Treasurer. 

AFTER  THIRTY-FOUR  years  of  active  service,  Mr. 

James  Stoops,  President  of  the  Stoops  Packing  Com¬ 
pany,  Van  Wert,  Ohio,  is  retiring  from  active  manage-  | 

ment.  His  son,  A.  Holmes  Stoops,  will  succeed  him  as 
General  Manager  of  the  Company. 

A  NEW  BUILDING  is  being  constructed  by  the  re¬ 
organized  Kaw  City  (Oklahoma)  Canning  Company 
which  will  be  operated  on  a  cooperative  basis  this 
season. 

F.  M.  BALL,  San  Francisco  canner,  returned  recently 
from  a  trip  to  Tahiti  and  has  since  left  on  an  Eastern 
selling  trip  of  three  months. 

DIED — Ellsworth  T.  Johnson,  69,  President  of  On- 
alaska  (Wisconsin)  Pickle  &  (banning  Company,  at  a 
LaCrosse,  Wisconsin,  hospital,  on  April  3rd,  after  a 
long  illness.  Mr.  Johnson  was  one  of  the  pioneer  can¬ 
ners  of  the  State. 

BLOOMSBURG  PACKING  COMPANY,  Bloomsburg,  Penn¬ 
sylvania,  have  purchased  three  acres  of  ground  and 
brick  building  75x150  feet,  adjoining  the  plant,  which 
will  be  used  as  a  warehouse  providing  storage  space 
for  over  200,000  cases  of  canned  foods. 

• 

TOM  O’NEILL  of  the  Georgia  State  Pathological  Ser¬ 
vice,  known  to  the  canning  industry  by  reason  of  his 
untiring  efforts  in  plant  certification  work  for  the 
State  of  Georgia,  died,  on  April  28th,  of  a  heart  attack 
in  the  arms  of  his  chief,  Mr.  Yeomans,  the  State 
Pathologist. 


#  Can  be  installed 
on  any  viner.  Every¬ 
thing  needed  for  a 
complete  installa¬ 
tion  is  furnished. 


The  Feeder  That  Saves  Peas 

Improves  Quality — Decreases  Breakage 
Increases  the  Capacity  oF  the  Viner 

wlik  DbiMl>idcA .  < 
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IJ AMACHEK  Viner  Feeders  with  Distri- 
^  "  butors  are  the  only  feeders  equipped 
with  a  distributor  that  separates  the  larse 
forksful  of  vines,  thus  feeding  the  viner 
more  uniformly.  Steady,  even  feeding  is 
essential  for  best  results  from  any  viner. 


This  steady,  even  feeding  is  very  important 
;  and  consequently  over  Three  Thousand 
I  Hamachek  Ideal  Viner  Feeders  with  Dis¬ 
tributors  have  been  manufactured  and  sold. 


UNITED  COMPANY 

Westminster,  Maryland 


The  new  Husker  (right),  at  unprece¬ 
dented  speed,  will  pay  for  itself  by  the  sav¬ 
ings  of  com  alone.  The  new  3^^  Cutter 
(below)  produces  many  more  cans  per  ton-of- 
corn  than  any  other  mechanical  cutting 
method. 


Both  of  these  ball-bearing-equipped  machines  are 
built  by  one  of  the  country’s  leading  precision  tool 
manufacturers,  Rockford  Drilling  Machine  Division 
of  Borg-Wamer  Corporation,  at  Rockford,  Illinois. 


Write  for  descriptive  literature 
covering  Corn  Canning 

Equipment  and  the  Method 
of  Canning  Whole-kernel  Corn. 


FRANK  HAMACHEK  MACHINE  CO. 

ii  rjuf  ilc  t  utf  r  s  of  V  tntfr.s',  Viner  h  eeders.  Ensilage  Distributors  and  Chain  Adjusters 

KEWAUNEE,  WISCONSIN 
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WHAT  CAUSES  LOW  PRids  IN 
THE  TRI-STATES 

Letters  in  Answer  To:  ”What  Do  You  Think 


Mr.  Arthur  I.  Judge, 

The  Canning  Trade,  Baltimore,  Md. 

Dear  Arthur : 

You  are  at  liberty  to  publish  this.  Frankly  I  don’t 
believe  you  will  publish  it  exactly  as  written,  in  full. 

Pennsylvania  Canner. 

No !  Well  here  it  is,  in  full : 

Right  now  the  livest  topic  according  to  the  trade 
papers  is  the  suggestion  or  claim  that  canners  in  this 
Eastern  section,  known  generally  as  the  Tri-State  sec¬ 
tion,  are  boobs  and  some  other  uncomplimentary  things 
because — it  is  claimed — ^they  sell  below  the  bottom  of 
the  market  most  if  not  all  of  the  time  for  most  if  not 
all  items  we  pack. 

I  respectfully  suggest  to  the  canners  of  all  of  this 
eastern  section,  including  our  own  Pennsylvania  can¬ 
ners,  that  we  prove  they  are  wrong,  as  far  as  the  many 
good,  careful,  thinking  canners  of  this  section  go. 

As  proving  these  charges  are  wrong  means  for  us 
to  avoid  selling  at  or  below  the  “bottom”  we  have  a 
very  decided  personal  interest. 

Do  we  recognize  the  information  that  is  ours  for  the  asking 
that  helps  us  keep  posted  as  to  supply  and  demand?  For  some 
*  the  answer  is  “Yes.”  To  my  regret  for  many  the  answer  is 
“No.”* 

Just  a  few  years  ago  canners  generally  depended  on 
“rumors”  as  to  the  unsold  stocks,  the  rate  of  movement 
of  stocks  into  consumption,  and  to  my  regret,  even  as 
to  true  figures  as  to  packs.  I  blush  to  think  of  having 
been  forced,  just  a  few  years  ago,  when  “packing 
quotas”  were  suggested,  on  basis  of  past  packs,  that  we 
in  Pennsylvania  had  to  get  sworn  reports  from  our 
canners  as  to  their  past  packs,  and  these  sworn  reports 
are  in  the  vault  in  my  office  right  now.  These  sworn 
reports  showed  packs  approximately  double  the  report¬ 
ed  packs  for  this  season  due  to  many  canners  not  hav¬ 
ing  reported  earlier. 

Now  I  absolutely  believe  every  canner  sees  the  wis¬ 
dom  of  truly  reporting  his  packs,  and  helping  check  up 
on  any  neighbor  who  refuses  to  report. 

True  reports  as  to  packs  are  the  foundation  stone  of 
statistics  for  our  industry. 

Since  the  National  Canners  Association  has  estab¬ 
lished  their  Statistical  Department,  with  our  very  able 
friend,  Carlos  Campbell,  as  its  head,  we  receive  fre¬ 
quent  reports  both  of  packs  and  of  distribution.  These 
reports  show  how  rapidly  goods  are  going  into  con¬ 
sumption,  with  the  natural  result  any  reader  can  grasp 
whether  there  is  a  normal  supply,  an  oversupply,  or  a 
Emphasis  by  request. 


shortage.  The  “Rumors”  we  previously  had  always 
made  for  an  oversupply  and  a  declining  market.  We 
have  to  take  our  licking  when  there  is  an  oversupply — 
why  not  keep  our  prices  at  least  firm  when  there  is  no 
oversupply  ? 

In  addition  we  have  the  very  able  weekly  reports  of 
The  American  Institute  of  Food  Distribution — 
which  every  canner  can  get  for  a  very  small  sum — 
really  less  than  the  service  costs  the  A.  I.  F.  D.  Gor¬ 
don  Corbaley  deserves  the  thanks  of  the  entire  Can¬ 
ning  Industry  for  the  complete,  up  to  the  minute  re¬ 
ports  that  every  canner  can  have  on  his  desk  once  every 
week,  and  that  give  in  detail  reports  as  to  business 
condition,  buying,  going  prices,  etc.  By  carefully  read¬ 
ing  this  report  every  canner  who  has  staple  Canned 
Foods  to  sell  can  form  his  own  judgment  as  to  fair 
prices  to  ask — bearing  in  mind  the  prices  mentioned, 
like  those  in  all  trade  publication  letters  and  all  brok¬ 
ers  quotations,  are  the  lowest  prices  the  weakest  seller 
will  accept.  Corbaley  does  try  to  give  us  a  fair,  intelli¬ 
gent  idea  as  to  market  conditions — his  is  the  only  ser¬ 
vice  I  know  of  that  does  this. 

As  more  canners  get  to  use  the  Statistical  Reports 
of  the.  National  Canners  Association  and  the  weekly 
Canners  Letters  of  The  American  Institute  of  Food 
Distribution  I  think  the  cutting  of  prices,  when  not 
necessary,  through  lack  of  information,  will  grow  less 
and  less. 

I  think  all  who  read  this  will  agree,  as  a  general 
proposition,  that  equal  quality  of  canned  tomatoes, 
sweet  corn,  or  any  other  item  packed  in  what  is  known 
as  this  Tri-State  territory  is  worth  just  as  much  as 
equal  quality  packed  in  say  the  central  west. 

I  am  not  prepared  to  admit  that  canners  in  the  cen¬ 
tral  western  territory  or  elsewhere  are  of  a  superior 
race  or  something  of  the  kind,  although  at  least  some 
of  them  seem  to  have  splendid  business  judgment. 

As  I  know  personally  half  or  more  of  the  eastern 
canners  and  feel  it  a  privilege  to  call  them  my  friends, 
and  also  know  many  of  the  mid-western  canners  and 
appreciate  their  friendship  I  might  be  said  to  be  in  a 
jam  on  this  question.  But  they  are  not  going  to  abuse 
my  friends  if  I  can  help  it. 

Canners  who  are  really  informed,  by  reliable  sources, 
of  supply  and  who  are  free  agents  are  not  inclined  to 
give  their  goods  away.  It  costs  so  little  money  and 
takes  so  little  time  to  keep  informed  from  N.  C.  A. 
Statistical  Reports  and  American  Institute  of  Food 
Distribution  Reports  that  every  canner,  large  or  small, 
should  make  the  most  of  these  sources  of  information. 


MHim 


YOU’RE  RIGHT  THIS 

L\  PORTE 

CONVEYOR  BELT  HAS  .  .  , 
Stepped-Up  PRODUCTION 
Cut  MAINTENANCE  COSTS 
AND  IS  GIVING  Trouble- 
tree  SERVICE 


LOOK  AT  THE  EDGE  BE 
SURE  IT’S  A  LA  PORTE 


Widen  Your  PROFIT  MARGIN  Avoid  cofttlyBREAK- 
DOWN  delays  by  installing  A  LA  PORTE  sanitary 
flexible  steel  conveyor  belt. 

It  has  establised  new  standards  of  performance  in  raw 
material  handling,  processing,  packaging,  storing  and 
shipping.  It  cuts  your  operating  costs,  speeds  up  pro¬ 
duction  and  banishes  that  break-down  fear.  Guarante¬ 
ed  sanitary,  acid  and  heat  resistant.  See  Your  MILL 
Supply  House  ...  If  they  can’t  supply  you  write  TO¬ 
DAY  for  full  details  and  prices. 

LA  PORTE  MAT  &  MFC.  CO. 

_ 307  Brighton  Street  LA  PORTE  INDIANA _ _ 


LA  PORTE 
FLEXIBLE 
LONG 
WEARING 

STEEL 

CONVEXORl 

BELTS 


Protect  Your 
Anticipated  Profits! 


Do  you  know  how  little  it  costs  to 
INSURE  YOUR  1937  EARNINGS 
against  loss  by  fire  or  wind? 


CAHNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
S40  N.  Michigan  Ave.,  CHICAGO,  ILL. 


— 

18-Valve 
Juice  Filler 


Speed  and  more  speed !  Canners  insist  on  it  for 
three  reasons :  To  increase  the  pack  in  the  brief 
season;  to  insure  maximum  quality  by  reducing 
the  time  from  garden  to  can;  and,  to  reduce 
labor  costs  per  line. 

This  new  18-valve  Juice  Filler  gives  you  the 
high  speed  you’ve  been  asking  for.  It  fills  150 
to  200  cans  a  minute — and  more — any  height 
can  and  up  to  a  No.  3  diameter. 

New  style  valves  are  absolutely  drip-proof  and 
leak -proof — give  hairline  accuracy  even  at  this 
terrific  speed — quickly  adjusted  for  any  level  of 
fill  desired. 

Mail  coupon  for  complete  details  of  this  new 
high  speed  Juice  Filler. 

Modern  Canning  Equipment  for  All  Food  Products 


BBl 


Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 


FOOD  MACHINERY  CORPORATION  ^  ^ 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send  me 

□  Full  Details  of  the  New  18-Valve  Juice  Filler. 

Q  Your  Complete  General  Catalog  No.  400,  with  Supplement. 

Name _ 

Address _ 

_  Cdy. _ i.  .i.  _ 


.  I 


14 


THE  CANNING  TRADE 


May  3, 1937 


Incidentally,  I  am  a  little  interested  in  keeping  the 
other  canner  from  breaking  the  market  by  undersell¬ 
ing  on  goods  I  have  to  offer.  What  about  you,  Mr. 
Canner  ? 

I  just  hope  practically  every  canner  in  this  Pennsyl¬ 
vania  and  Tri-State  section  -will  read  this  and  help 
prove  we  do  not  undersell  the  bottom  of  the  market 
as  has  been  suggested. 

April  26th,  1937.  Yours  truly,” 

(Editor’s  Note) — It  is  always  pleasant  to  “call  a 
bluff,”  and  do  what  one  says  you  have  not  the  nerve 
to  do,  even  when  there  is  an  implied  “swift  kick  in  the 
pants,”  if  not  an  absolute  insult,  contained.  The  above 
is  in  full  to  the  last  comma  and  period,  as  dared. 

We  seem  to  be  obsessed  with  the  idea  that  this  whole 
question  was  raised  by  one  journal,  not  “the  trade  pa¬ 
pers;”  and  that  that  same  journal,  through  the  past 
year  and  a  half  in  particular,  but  actually  over  the 
many  years,  has  interpretated  the  statistics  as  no  other 
publication  has,  for  the  information  and  help  of  the 
canners,  even  as  it  also  interprets  the  weekly  market 
as  a  direction  and  help  for  its  readers,  with  no  bias, 
and  no  axes  to  grind,  for  since  it  is  done  for  its  sub¬ 
scribers,  it  never  has  any  ulterior  motive  concealed  to 
enlist  more  subscribers,  and  cannot  profit  one  penny  by 
the  better  prices  it  advises  when  the  occasion  seems  to 
warrant  them.  Somewhere  we  have  certainly  heard 
that  there  is  such  an  unfailing  friend  of  the  canners, 
trying  always  to  help  them  particularly  in  their  mar¬ 
keting  problems — the  crux  of  this  whole  question.  The 
crystal  clears  and  we  can  spell  out  that  name:  The 
Canning  Trade.  And  what’s  that  quotation,  small 
but  clear?  0!  Yes:  “You  can  lead  a  horse  to  water, 
but  you  can’t  make  him  drink,”  and  that  other:  “A 
prophet  hath  honor  save  in  his  own  home.” 

Virginia,  April  20,  1937. 

Mr.  Arthur  I.  Judge, 

Baltimore,  Md. 

Dear  Mr.  Judge: 

The  question  asked  by  Mr.  Frank  Shook  and  on 
which  you  are  seeking  information  by  cross  section  of 
Tri-State  canners’  opinion  is  of  more  than  usual  inter¬ 
est  to  the  writer. 

While  we  are  not,  strictly  speaking,  members  of  the 
Tri-State  area.  Tidewater  Virginia  is  so  close  and  has 
such  a  mutuality  of  interest,  that  we  are  daring  to 
offer  a  few  thoughts  on  the  question  asked.  While 
there  are  many  canner  virtues  that  might  be  properly 
extolled,  you  ask  only  for  censure. 

May  we  suggest  the  following  list  of  troubles : 

First — Broker  financing. 

Second — Under-financed  canners. 

Third — Unposted  operators. 

Fourth — Broker  and  buyer  chicanery. 

Fifth — Ignorance  of  costs. 

Sixth — Inefficiency  of  policing  system  on  canning  stan¬ 
dards  and  practices. 

Seventh — Lack  of  co-operation  and  lack  of  confidence 
in  other  operators. 

Eighth — The  Smart  Aleck  packer. 

Ninth — Hokum  of  big  pack  to  spread  fixed  cost. 


There  is  very  little  to  be  gained  by  my  attempting  j 
to  elucidate  on  this  list  of  mal-practices :  They  are  al-  | 
ready  too  familiar  to  both  Mr.  Shook  and  yourself.  I 

Of  the  troubles  listed  the  most  paramount  and  inex¬ 
cusable  is  number  three:  with  the  wealth  of  gratis 
information  available  now  to  all  canners.  The  man 
who  does  not  post  himself  on  crop  reports,  carry-overs, 
prices  of  competitive  foods,  stocks  on  hand,  etc.,  is  lost 
before  he  starts  through  the  wilderness  of  actual  can¬ 
ning.  He  necessarily  becomes  a  failure  and  unfortu¬ 
nately  drags  into  the  bog  others  with  him. 

Next  number  one  is,  to  say  the  least,  a  nefarious 
practice  and  coupled  with  number  four  and  number 
two  are  the  real  causes  of  prevailing  low  prices  in  the 
Tri-State  area. 

We  have  instances  of  broker  financing  all  around  us : 
we  know  this  to  be  the  fountain  head  of  price  setting, 
and  there  is  nothing  that  other  canners  can  do  to  save 
their  properties  unless  these  practices  are  backed  off 
the  precipice  by  exposures,  such  as  you  and  Mr.  Shook 
are  daring  to  disseminate. 

Ignorance  of  cost  is  another  source  of  trouble  and 
inexcusable.  Just  a  couple  of  true  stories:  First,  a 
canner  in  the  more  remote  part  of  Virginia  said  he  did 
not  count  the  cost  of  raw  stock  tomatoes  because  he 
raised  them  on  his  farm :  in  another  instance  a  canner 
in  Tidewater  using  broker's  money,  said  he  had  $100 
per  car  profit  in  tomatoes,  but  on  questioning  admitted 
he  was  counting  only  cost  of  raw  stock,  labor  and  cans. 
These  are  glaring  cases,  of  course,  but  others  equally 
as  important  exist  among  too  many  operators  and  are 
used  in  establishing  low  cost  selling  prices. 

Behold  the  Smart  Aleck!  The  most  insiduous  “var¬ 
mint”  of  them  all.  You  saw  him  last  year,  when  he 
thought  he  had  a  little  advance  information  on  can 
company  rebates,  cut  the  prices  with  the  idea  of  un¬ 
loading  before  his  neighbors  waked  up.  Such  things 
in  a  less  noticeable  way  can  every  day  be  tacked  on  to 
this  smart  boy,  who  cuts  prices  on  the  slightest  pretext 
for  today’s  gain,  forgetting  that  he  and  other  canners 
must  suffer  for  a  long  time.  Suffer  until,  by  slow  pro¬ 
cess,  real  markets,  based  on  facts,  are  re-established. 

I  do  not  think  it  worth  while  to  continue  to  elaborate 
on  our  troubles,  you  can  do  this  through  your  publica¬ 
tion  very  much  better.  What  I  want  to  impress  is  that 
many  canners  are  cognizant  of  the  real  troubles  but 
are  powerless  to  negative  them.  We  had  hoped  that 
the  Robinson-Patman  Act  would  do  wonders,  and  may¬ 
be  it  will  when  a  few  actual  penalties  are  imposed. 
Right  now,  however,  brokers  are  making  contracts  for 
spot  purchases  for  delivery  to  their  account  but  still 
including  provisions  for  the  usual  brokerage  charges. 

The  situation  is  deplorable  and  nothing  but  full  co¬ 
operation,  fair  trade  practices,  and  fearless  expositions 
of  mal-practices  will  correct  the  trouble.  Unless  we 
determine  promptly  to  follow  these  rules,  canning  in 
the  Tri-States  and  Tidewater  is  doomed.  To  say  the 
least  the  situation  is  pregnant  with  immense  danger. 

The  question  is  “correcting  existing  troubles” ; 

The  answer  is  “education.” 

I  should  have  said  in  the  start  that  we  are  equally 
guilty  with  the  rest,  maybe  unintentionally,  but  largely 
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N3tiOn3l  Pickling  Cucumbors — Smooth,  symmetrical  and  uni¬ 
form.  Thick  at  hoth  ends.  Uniform  hlocky  shape  at  all  stages  of 
growth.  Developed  under  the  supervision  of  The  National  Pickle 
Packers  Association  and  grown  hy  us  at  Rocky  Ford. 

Wire  to  Woodruff  for  immediate  or  future  delivery. 

Branches  and  shipping  points:  Sacramento,  Cal.,  p 

Rocky  Ford,  Colo.,  Milford,  Conn.,  Atlanta,  Ga.,  ■■■  wWwOOr Ull  VC 

Toledo,  O.,  Mercedes,  Tex.,  Basin,  Wyo.,  and  others.  Milfford  ■  ConnCCtlcut 


The  Three  Best  Answers  To  Quality  Bean  Snipping 


CRCO  Gives  You  a  Wide  Variation  In 
Initial  Costs  on  the  Best  Green  Bean 
Snippers  You  Can  Find. 

No  matter  what  yonr  requirements  may  be,  CRCO  offers 
you  an  outstanding  Green  Bean  Snipper  that  has  stood  the 
tests  of  seasons  and  is  today  recognized  as  the  leader  by 
every  canner  who  considers  his  cost  sheets  and  his  require¬ 
ments  for  a  quality  pack. 

In  the  Model  C,  one  finds  the  incomparble  CRCO  con¬ 
struction,  exclusive  shearing  knife  and  patented  pockets — 
yet  at  the  lowest  cost  of  any  snipper  on  the  market  today. 

Model  £  presents  the  reciprocating  twin  knife  action  and 
great  capacity. 

The  Fancipak  Snipper  is  the  last  word  for  canners  who 
seek  increased  quality  production,  low  operating  costs  and 
upkeep. 

You  should  investigate  the  CRCO  line  before  the  pack 
starts. 

Send  for  Bean  Snipper  Bulletin  BCD  No.  1  Today 


MODEL  C  SNIPPER 


MODEL  E  SNIPPER 


FANCIPAK  SNIPPER 


CHISHOLM-RYDER  CO.,  INC 


NIAGARA  FALLS,  N.  Y 


Chiaholm-Ryder  Co.,  Inc. 
Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 


Chisholm-Ryder  Co.,  Inc. 
Niagara  F^Is,  Canada 


Jas.  Q.  Leavitt  &  Co. 
O^den,  Utah 


Chisholm-Ryder  Co.,  Inc. 
Colnmbns,  Wis. 

Acme  Foundry  &  Machine  Co. 
Springdeld,  Mo. 


Chisholm-Ryder  Co.,  Inc. 
Seattle,  Wash. 


n 


16 


THE  CANNING  TRADE 


May  S,  19S7 


true  and  we  are  eager  to  do  our  share  in  helping  to  And  here  is  Bulletin  704: 

correct  conditions  as  far  as  we  may.  March  22,  1937. 

Yours  very  truly,”  SPECIAL  DEAL  ON  SPINACH 

Ohio,  April  20th,  1937.  TO  OUR  BROKERS : 

The  Canning  Trade,  Gentlemen: 

Baltimore,  Md.  quoting  these  low  prices  on  spot  spinach  for 

Dear  Mr.  Judge:  ten  days  only  (or  until  we  sell  out).  Prices  will  be 


Your  editorial  on  page  five  of  your  April  19th  issue 
“What  Do  You  Think”  rather  amuses  me,  particularly 
that  part  of  it  where  the  Ozark  canner  complains  of 
the  Maryland  canner.  We  brokers  have  been  accused 
of  deceiving  the  canner  so  much  about  prices  that  are 
named  that  I  won’t  even  tell  you  what  prices  are  being 
asked  by  canners  in  the  Ozark  region,  but  I  am  enclos¬ 
ing  bulletin  No.  704  to  brokers  quoting  prices  on  Spin¬ 
ach.  You  will  note  2s  quoted  at  60c  as  compared  with 
Maryland  figures  of  771/40  to  85c.  It  certainly  does 
sec*m  a  shock  when  Ozark  canners  complain  of  Mary¬ 
land  low  prices,  and  then  turn  around  and  name  such 
prices  as  these.  Freight  rate  into  this  territory  from 
Arkansas  is  12c  per  dozen  on  2s  and  from  Maryland  8c 
per  dozen,  so  you  will  see  there  is  quite  a  difference  in 
delivered  prices. 

That  bulletin  said  their  prices  were  named  for  ten 
days  only  but  another  list  is  out  April  3rd,  continuing 
prices  subject  to  withdrawal.  The  same  packer  is  quot¬ 
ing  2s  tomatoes  at  671/2C  per  dozen  guaranteed  against 
their  own  decline  to  date  of  shipment. 

Now,  I  am  going  to  ask  one  favor  of  you,  Mr.  Judge, 
and  that  is  that  you  do  not  use  our  firm  name  or  the 
name  of  this  canner  if  you  should  publish  anything  in 
your  magazine  in  regard  to  this,  but  it  does  seem  rather 
strange  to  have  Ozark  canners  and  Baltimore  canners 
yelling  at  each  other  about  low  prices. 

By  the  way,  there  have  been  two  carloads  of  this 
low-priced  Arkansas  Spinach  delivered  in  Toledo  and 
I  saw  samples  taken  out  of  one  car  cut,  and  in  my 
humble  judgment  it  compared  favorably  with  the  East¬ 
ern  pack  known  as  Baltimore  or  Maryland  pack. 

Now,  here’s  the  sad  part  of  it.  These  two  cars  of 
Spinach  went  to  jobbers  to  whom  I  formerly  sold  Mary¬ 
land  pack  Spinach  but  lost  the  business  on  account  of 
the  difference  in  price.  When  I  wrote  my  canners  and 
told  them  what  was  happening,  I  suppose  they  felt  that 
we  were  just  another  firm  of  brokers  trying  to  chisel 
down  the  price. 

You  know,  there  has  been  a  lot  written  about  brok¬ 
ers  being  responsible  for  low  prices  and  in  my  judg¬ 
ment  there  isn’t  a  word  of  truth  in  it.  I  am  satisfied 
in  my  own  mind  that  there  are  a  lot  of  canners  going 
out  and  naming  prices  that  are  probably  below  what 
they  are  telling  their  fellow  canners  they  are  quoting. 
I  might  be  all  wrong  but  I  think  the  great  majority  of 
brokers  are  not  naming  any  fictitious  quotations,  but 
I  do  know  that  we  have  lost  at  least  two  and  possibly 
three  cars  of  spinach  for  one  of  your  good  Baltimore 
packers  because  we  could  not  in  any  way  meet  the  low 
prices  named  out  of  Arkansas. 

If  you  want  to  use  this  letter  or  any  part  of  it,  please 
camouflage  it  so  that  our  identity  will  not  be  disclosed, 
also  the  identity  of  this  canner. 

Yours  very  truly. 


revised  upward  April  1st.  Prices  quoted  below  are 
for  goods  confirmed  by  us  before  close  of  business 
March  31st  and  must  be  sold  for  immediate  shipment 
only. 

This  is  all  fresh  packed  spinach  and  of  good  quality 
— nothing  wrong  with  these  goods  except  the  prices. 
We  are  simply  selling  spinach  and  lots  of  it. 


No.  Is . $  .40 

No.  2s . 60 

No.  21/2S . 85 

No.  10s .  2.75 


Arkansas  rate  of  freight. 

What’s  wrong  with  these  prices?  Step  on  it!  Now 
don’t  squawk  if  you  come  in  late  and  we  are  sold  out — 
no  need  waiting  for  samples — we  guarantee  the  qual¬ 
ity.  Wire  us  your  orders. 

Very  truly  yours,” 

Colorado,  April  20,  1937. 

The  Canning  Trade, 

Baltimore,  Md. 

Dear  Sir : 

We  are  watching  your  Tri-State  prices  with  both 
interest  and  curiosity.  And  while  we  may  appear  to 
be  a  long  ways  from  it,  we  do  come  in  competition  on 
freight  equalization  basis.  I  would  say  the  fellow  who 
is  quoting  62V4c  is  looking  forward  to  an  abundant 
supply  of  cheap  raw  stock  to  be  purchased  from  free 
acreage  at  packing  time.  I  would  also  say  that  he 
expects  the  price  of  labor  to  continue  to  be  one  of  the 
elastic  parts  of  his  packing  cost. 

We  are  assuming  that  the  Bulletin  of  the  California 
processors  and  growers  is  correct  as  of  the  1936  pack. 
Naturally  if  the  administration  has  their  way  about  it 
the  wage  scale  will  be  set  up  on  nearer  a  decent  basis. 

I  would  say  the  67V4c  price  on  spots  would  be  at  least 
a  slightly  profitable  basis  for  the  efficient  packer.  Since 
the  price  of  freight  on  supplies  and  cans  scarcely  enters 
into  the  cost  of  his  packing,  but  I  would  also  say  that 
his  price  of  62Y>c  for  futures  reminds  me  of  a  spine¬ 
less  jelly-fish. 

In  line  with  your  suggestion,  we  would  ask  that  our 
name  be  not  used  in  connection  with  this,  but  other¬ 
wise  use  the  contents  of  it  as  you  see  fit.  Personally 
we  don’t  care  if  the  administration  is  successful  in 
establishing  an  effective  revised  plan  of  NRA,  with  a 
minimum  similar  to  the  minimum  wages  prescribed  in 
the  original  NRA.  I  don’t  know  of  anything  that  sup¬ 
ports  the  buying  power  of  our  people  more  than  a  de¬ 
cent  wage. 

Yours  very  truly, 

(Note:  The  above  writer  is  President  of  his  Com¬ 
pany,  not  a  workman.) 


Steam  Space 
Between  Arrows. 


PHILLIPS  CAS  COMPASY 

.Manufacturers  of  Packers  Sanitary  Cans 


. .  Q)ivi\ion  of  ike  . . 

PHILLIPS  PACKIIMG  COMPAIVY,  Inc. 

Packers  of  T^killips  Delicious  Qualiiij  Canned  ^ooJs 

CAMBRIDGE  •  MARYLASD.  1).  S.  A. 
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HANSEN  CANNING  MACHINERY  CORPORATION 


CEDARBURG,  WISCONSIN.  U.S.A. 

California  Representative :  KING  SALES  &  ENGINEERING  CO.  Intermountain  Representative:  JAMES  Q.  LEVITT  COMPANY 

200-210  First  Street,  San  Francisco,  California  905  First  Security  Bank  Bldg.,  Ogden,  Utah,  1955  1st  Ave.,  Sooth,  Seattle,  Washington 

Tri-State  Representative:  Wm.  T.  Howeth,  Lewes,  Ddaware. 


Inlet  Can  Chute  Can  Be 
Turned  in  Oppiosite 
Direction  if  Required. 


Strap  Iron  Supports 
to  Ceiling. 


Cans  Cannot  Jam  or  Be 
Crushed;  Positive  Feed. 

Water  Space 
Between 
Arrows. 


Can  Hooks  Can  Be  Lifted 
Out  and  Replaced  With¬ 
out  Use  of  Tools. 


Swivel  Drive  Pulley  Bracket 
Allows  Belt  to  Be  Run  in  Any 
Direction  to  Suit  Can  Runways. 


Automatic  Starting 
and  Stopping  Device. 


Combined  Water  and 
Steam  Space. 

y 

Wheel  Moulds  Can  and  Tends 
to  Straighten  and  Hold  from 
All  Sides  so  as  to  Prevent 
Crushing  when  Filler  Stops. 


Draining  Space 
Between  Arrows. 


/  _ Waste  Water 

Discharge  to  Filler.  Rn  Drain  Pipe. 

Interior  View  of  the  Hansen  Can  Washer 


NOTE:  Steam  and  Uf'ater 
Nozzles  cannot  be  seen 
because  bottom  oj  can 
Jaces  outward. 


any  kind  of  a  receptacle  or  container  at 
the  store  and  place  in  it,  a  delicately  pre¬ 
pared  food,  without  first  subjecting  the 
dish  to  a  very  thorough  washing  ?  ? 

You  would  WASH  it  on  general  prin¬ 
ciples,  regardless  of  the  fact  that  the  dirt 
might  not  be  so  thick  on  its  surface  as  to 
be  plainly  visible  or  even  noticeable. 
Translated  into  manufacturing  parlance, 
this  means  for  the  food  packer  not  merely 
CLEAN  cans,  but  CLEANER  cans. 

Hansen  Sanitary  Can  Washers  not  only 
remove  both  visible  and  invisible  dirt  — 
they  sterilize  your  container  as  it  should  be 
done. 

Do  not  be  misled  by  the  conventional 
straight  line  nozzle  type  sprinklers — they 
are  not  washers — they  make  only  a  feeble 
effort  to  cleanse  your  cans  and  do  not  re¬ 
move  invisible  dirt. 

May  be  had  for  any  one  size  can  except 
No.  10  on  short  notice.  Special  washers 
are  built  for  special  cans.  Please  write  for 
further  information  and  prices.  Address 
Dept.  W. 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  i/iis  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


PEAS 

DELAWARE,  April  26,  1937 — Good  rain  this  week 
helped  considerably.  Ground  had  been  getting  a  little 
hard.  Present  condition  of  crop  favorable. 

MILFORD,  DEL.,  April  24,  1937 — About  two  inches 
high.  Favorable  growing  conditions  so  far. 

MORRISTOWN,  IND.,  April  26,  1937 — Normal  acreage ; 
all  in  ground.  80  per  cent  up  and  looking  good.  Can’t 
say  what  weather  might  do  to  yield. 

PENDLETON,  IND.,  April  26,  1937 — Acreage  increased 
25  per  cent.  Finished  late  planting  today.  Early  plant¬ 
ing  up  and  looking  good;  10  days  late.  Soil  in  good 
condition  with  plenty  of  moisture. 

VINTON,  IOWA,  April  26,  1937 — Acreage  same  as 
1936.  First  planting  April  16th  now  one-fourth  com¬ 
pleted.  Weather  right  now  too  cold  to  give  quick  germi¬ 
nation.  Canning  season  estimated  to  begin  two  weeks 
later  than  normal. 

MONTSWEAG,  ME.,  April  28,  1937 — Not  packing  peas 
this  year.  Last  year  our  first  peas  went  into  the  ground 
on  May  2nd.  We  doubt  if  any  are  planted  much  before 
the  15th  this  spring.  Ground  is  full  of  water  and  it  is 
pouring  today. 

CARROLL  COUNTY,  MD.,  April  26,  1937 — All  planted. 
Those  that  are  up  show  very  good  germination  and 
better  than  normal  stands. 

EASTERN  SHORE,  MD.,  April  26,  1937 — Germination 
very  good.  Weather  perfect;  nice  showers.  Growing 
nicely. 

SNOW  HILL,  MD.,  April  24,  1937 — Looking  very  good. 
Good  germination  and  growing  nicely. 

SUSQUEHANNA  SECTION,  MD.,  April  26,  1937 — Look¬ 
ing  better  than  ever.  Germination  fine.  Color  good. 

WESTMINSTER,  MD.,  April  23,  1937 — Acreage  100  per 
cent.  Prospective  yield  very  good.  Above  normal  as 
compared  with  other  years.  All  acreage  largely  con¬ 
tracted  for  this  year  with  increased  prices. 

BRIDGETON,  N.  J.,  April  27,  1937 — The  3600  acres 
grown  for  quick  freezing  have  a  very  good  start  this 
spring.  All  planted  in  good  time  and  having  had  close 
to  4  inches  of  rain  since  the  first  of  April,  the  develop¬ 
ment  is  very  satisfactory. 


NEW  YORK  STATE,  April  26,  1937 — Ground  this  year 
full  of  moisture.  Have  greatest  amount  of  sub-soil 
moisture  that  have  had  for  several  years.  Wells  are  all 
full  and  for  the  first  time  in  several  years  the  farmers 
are  not  hauling  water  for  their  cattle.  Planting  sea¬ 
son  a  little  late  but  not  sufficient  to  cause  worry. 

BARKER,  N.  Y.,  April  26,  1937 — Nothing  planted  yet; 
too  much  rain. 

MIDDLEPORT,  N.  Y.,  April  26,  1937 — Unable  to  get  on 
ground  to  plant.  Cold  and  wet  for  the  past  two  weeks. 
About  a  week  later  than  last  year  on  our  planting. 

BLOOMSBURG,  PA.,  April  27,  1937 — We  have  about  75 
per  cent  of  the  first  planting  in.  Started  April  1st, 
about  two  weeks  early.  Weather  rainy  and  cold.  Will 
finish  planting  this  week  if  weather  settles.  Having 
trouble  holding  acreage  down  to  normal;  planting  1100 
acres.  All  Sweets,  contract  price  is  $75.00  for  fancy, 
$55.00  for  extra  standard,  and  $30.00  for  standard. 

SPRINGVILLE,  UTAH,  April  26,  1937 — The  outlook  this 
year  is  just  fair.  The  cold  snap  which  we  have  experi¬ 
enced  during  the  last  ten  days  or  two  weeks  has  re¬ 
tarded  the  growth  so  that  we  have  very  little  acreage 
above  the  ground  at  the  present  time.  Our  acreage  this 
year  will  be  slightly  less  than  last  year,  but  we  expect, 
if  the  weather  is  at  all  favorable,  a  yield  to  exceed  that 
of  last  year. 

EASTERN  SHORE,  VA.,  April  26,  1937 — Planting  was 
later  than  usual.  Weather  since  has  been  favorable. 
Peas  growing  fast  with  100  per  cent  stand.  Vines  now 
six  to  twelve  inches  with  occasional  bloom. 

WISCONSIN,  April  26,  1937 — Seeding  is  just  getting 
started  in  Southern  Wisconsin.  Heavy  rains  and  cool 
weather  have  delayed  early  plantings  until  the  season 
looks  like  the  latest  we  have  had  in  many  years.  Water 
levels  highest  in  years.  Streams,  ponds  and  lakes  above 
normal  level  for  April.  Seeding  schedules  have  been 
upset  by  frequent  showers.  Reports  indicate  Wisconsin 
acreage  will  be  about  60  per  cent  Alaskas,  40  per  cent 
Sweets,  with  total  acreage  10  per  cent  below  last  year 
due  to  growers’  preference  for  other  crops  and  recent 
failures  of  peas.  Canners  purchasing  aphid  control 
material  and  equipment  in  order  to  assure  growers  of 
intention  to  combat  infestation  if  it  shows  up. 
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“/t  has  everything  with  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  I^ncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — The  Brovm  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 
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Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  doeller 

CO. 

eALTIMORE,MD. 


Sprasue-Sells 

Super-Pulper 


Sprague-Sells 

Super-Finisher 


..TO  BIG  PROFITS 

Jump  obstacles  in  the  path  of  quality  pulping  and  fin¬ 
ishing  with  these  two  sensationally  successful  machmes! 
With  the  completely  modernized  Sprague-Sells  Super- 
Pulper  and  Super-Finisher,  all  waste  is  eliminated,  and 
the  last  ounce  of  usable  material  fed  to  them  is  turned 
into  profits. 

In  every  case  the  yield  obtained  through  the  use  of 
these  machines  is  considerably  increased,  sometimes  as 
much  as  9%. 

All  machines  quickly  convertible  for  either  pulping  or 
finishing.  Capacity — far  greater  than  other  machines. 

Mail  the  coupon. 

Modern  Canning  Equipment  for  All  Food  Products 


Sprague-Sells  Division  / 

HOOPESTON,  ILLINOIS  /  / 

rFOOD'MXcHINlWcbVpORATf^^ 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send  me 

Q  Full  details  of  the  Super-Pulper  and  Super-Finisher. 
Q  Your  complete  General  Catalog  No.  400. 


Name _ 

Address 


State^ 
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CORN 

MORRISTOWN,  IND.,  April  26,  1937 — Acreage  75  per 
cent  contracted;  none  planted.  Expect  to  plant  full 
normal  acreage.  Price  to  growers  20  per  cent  higher 
than  last  year. 

VINTON,  IOWA,  April  26,  1937 — Sweet:  Acreage  just 
about  normal,  not  yet  signed  in  full  with  growers. 
Planting  season  in  this  territory  begins  May  1st.  At 
this  time  the  season  of  planting  early  crops  in  Iowa  is 
just  about  two  weeks  late. 

MONTSWEAG,  ME.,  April  28,  1937 — Our  acreage  will 
comprise  about  300  acres.  This  is  the  only  product  we 
are  packing  this  year.  The  spring  is  backward ;  about 
two  weeks  late.  Canners  this  year  have  advanced  their 
price  of  cut  corn  from  2i/4c  to  2i/jc.  The  farmers  feel 
better  satisfied. 

BLOOM SBURG,  PA.,  April  27,  1937 — Acreage  con¬ 
tracted;  800  acres.  $17.00  for  fancy  and  $12.00  for 
extra  standard.  First  planting  about  May  20th. 

SPRINGVILLE,  UTAH,  April  26,  1937 — Our  acreage  this 
year  will  be  about  eight  times  what  it  was  last  year. 
Have  just  commenced  to  plant  the  seed.  The  dry  winds 
have  taken  a  good  deal  of  the  moisture  out  of  the 
ground  and  unless  we  get  rain  our  prospects  are  not 
going  to  be  so  good. 


TOMATOES 

MORRISTOWN,  IND.,  April  26,  1937 — Acreage  66*7{^ 
per  cent  contracted.  Do  not  expect  to  plant  more  than 
75  per  cent  of  full  acreage.  None  will  be  planted  be¬ 
fore  May  10th.  Price  to  grower  30  per  cent  higher 
than  last  year. 

VINTON,  IOWA,  April  26,  1937 — Acreage  throughout 
Iowa  territory  will  be  very  short,  due  to  difficulty  in 
contracting  with  growers.  Our  acreage  and  pack  will 
be  negligible. 

BLOOMSBURG,  PA.,  April  27,  1937 — All  contracted; 
200  acres.  $17.00  for  No.  I’s  and  $10.00  for  No.  2’s. 
Will  start  setting  plants  about  May  20th. 

SPRINGVILLE,  UTAH,  April  26, 1937 — Our  acreage  this 
year  will  be  about  one-third  less  than  it  was  last  year. 
Have  not  started  to  set  out  plants  as  yet,  due  to  the 
weather,  but  expect  to  start  in  a  week  or  ten  days,  if 
the  present  warm  weather  continues. 

OTHER  ITEMS 

SNOW  HILL,  MD.,  April  24,  1937 — Stringless  Beans: 
Just  planted. 

BRIDGETON,  N.  J.,  April  27,  1937 — Asparagus:  Over 
1000  acres  have  been  contracted  for  this  year,  all  to  be 
quick  frozen.  This  cool  and  wet  weather  is  somewhat 
retarding  the  early  development  of  asparagus.  Indica¬ 
tions  are  the  season  will  get  started  around  the  first 
of  May. 


Beets :  500  acres  for  canning  have  been  seeded.  With 
plenty  of  moisture  in  the  ground,  beets  have  a  good 
chance  this  spring. 

BLOOMSBURG,  PA.,  April  27,  1937 — Lima  Beans:  All 
contracted;  200  acres.  $85.00  for  green  and  $30.00 
for  white.  Start  planting  about  June  1st. 


INDIANA  CANNERS’  SPRING  MEETING 

INDIANA  drew  a  very  fine  crowd  for  its  regular 
Spring  meeting,  held  at  Hotel  Claypool,  Indianapolis, 
April  21st  and  22nd.  There  was  an  immense  amount 
of  interest  in,  but  not  much  said  about,  the  tomato 
cutting  bee  which  opened  the  meeting.  These  were  In¬ 
diana  tomatoes  as  bought  on  the  open  market,  and  it 
proved  an  eye-opener  to  many  a  canner,  and  to  his 
advantage. 

Following  this  President  Craig  Dillon,  of  the  Vin¬ 
cennes  Packing  Corp.,  opened  the  Convention  officially, 
acknowledging  the  hearty  and  sincere  co-operation  of 
the  Extension  Service  of  Purdue  University,  the  Indi¬ 
ana  State  Board  of  Health,  and  the  Federal  Pure  Food 
Department. 

The  feature  of  the  two  day  program  was  an  excellent 
presentation  of  the  problem  of  Insect  and  Worm  In¬ 
festation  of  Tomato  Products,  by  Dr.  Wm.  H.  Harri¬ 
son,  Director  Research  Department  Continental  Can 
Company.  His  thorough  familiarity  with  his  subject 
held  the  close  attention  of  everyone  and  resulted  in  a 
prolonged  discussion,  educational  to  all.  (Text  in  full 
will  be  published  shortly.) 

Judging  from  information  gathered  at  the  meeting 
the  tomato  acreage  in  Indiana  at  the  present  time  has 
been  contracted  to  the  extent  of  from  70  to  75  per  cent 
of  last  year’s.  It  is  probable  that  the  final  acreage  will 
be  about  80  per  cent  of  last  year’s,  although  the  final 
acreage  will  depend  upon  weather  conditions  and  the 
supply  of  plants  available  at  planting  time. 

The  acreage  of  sweet  corn  was  estimated  at  90  per 
cent  of  last  year. 

The  acreage  of  peas  in  Indiana  will  probably  run  100 
to  110  per  cent  of  last  year  with  practically  all  the  seed 
in  the  ground  now. 

In  1936  the  average  cannery  wages  in  the  State  were 
about  30c  per  hour  for  men  and  25c  for  women,  as  a 
minimum  for  ordinary  workers,  or  factory  labor.  Al¬ 
though  there  is  no  way  to  accurately  determine  what 
the  rates  will  be  in  1937  it  is  evident  that  there  is  a 
general  expectation  that  minimum  wages  will  be  35c 
for  men  and  30c  for  women.  Although  there  are  no 
reports  of  labor  organization  at  this  time  it  is  generally 
felt  that  there  will  be  such,  especially  where  the  can¬ 
ning  plants  are  located  near  industrial  centers. 

During  the  Convention  there  were  special  addresses 
on  the  Value  of  a  Statewide  Picking  Contest,  explained 
and  illustrated  by  Prof.  Roscoe  Fraser,  Purdue.  On 
Cannery  Waste  Disposal,  Employment  Service,  etc., 
and  it  was  noted  that  the  listeners  gave  full  attention 
to  all  speakers.  The  meeting  is  pronounced  one  of  the 
best  in  the  history  of  the  Association. 
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360  Pasest  size  6x9 
Bound  in  Leatherette 
Stamped  in  Gold. 


Ji 

COMPLETE 
COURSE  in 
CANNING 


1936  edition 

360  pages  of  proven  procedure  and  formulae  for 
everything  **Can-able^* 


All  the  newest  times  and  temperatures  . 

All  the  newest  and  latest  products  . 

•  Fruits  •  Vesetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 

Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyri^ted  by 

THE  CANNING  TRADE 


The  Canned  Foods  Authority 

BALTIMORE,  20  s.  gay  street  MARYLAND 


22 


May  S,1937 


Bulletin-ize  Your  Distributors 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


Many  a  district  representative  and  special  sales¬ 
man  writes  back  to  the  home  office  with  a  glow 
of  pride  saying:  “Saturday  forenoon  we  (the 
local  broker  and  I)  called  on  John  Whoosit,  jobber,  and 
held  a  sales  meeting.  Considerable  increase  in  sales  of 
our  line  ought  to  result.”  Then  he  goes  out  and  shoots 
a  round  of  golf.  I  have  addressed  sales  meetings  in 
the  interests  of  a  manufacturer’s  line  and  have  been 
asked  to  remain.  The  last  time  I  did  this  I  heard  an 
energetic  salesmanager  say  to  his  assembled  men: 
“Now  men,  the  reason  we  are  in  business  is  because  we 
own  and  control  Rosebud  label,  that’s  our  label,  no  one 
else  can  sell  it.  We  control  it  in  every  way,  and  as  a 
result  we  can  control  ours  and  the  retailer’s  profit. 
Any  man  here  who  sells  a  manufacturer’s  brand  in 
preference  to  ours  is  fighting  with  his  own  bread  and 
butter.”  Then  I  left  and  I  did  not  write  my  employers 
that  I  felt  much  good  had  been  done  for  our  product 
because  I  attended  the  sales  meeting.  ' 

Yesterday  I  sat  in  another  jobber’s  sales  meeting; 
not  as  an  outsider  only  to  be  listened  to  and  hurried  off 
but  as  one  of  the  gang.  I’d  like  to  have  every  canner 
packing  over  twenty  thousand  cases  of  products  yearly 
attend  such  a  meeting  with  me  and  under  like  circum¬ 
stances.  One  should  be  enough  to  convince  the  most 
skeptical,  that,  as  canners  we  are  missing  a  golden 
opportunity  for  promoting  the  sale  of  our  products. 
Especially  this  season  when  prices  are  on  an  upward 
trend  but  will  still  probably  be  subject  to  various  re¬ 
cessions  at  times.  Take  for  instance  the  present  de¬ 
cline  in  wheat  and  wheat  products.  A  few  weeks  ago 
the  price  trend  seemed  definitely  upward  over  a  long 
swing;  today  jobbers  all  over  the  country  are  taking  a 
financial  licking  on  flour  holdings.  For  weeks  and 
weeks  the  prices  of  butter  and  kindred  dairy  products 
climbed  up  and  up,  then  in  a  two  weeks  period  it  de¬ 
clined  more  than  enough  to  offset  gains  over  a  much 
longer  period. 

I  say  canners  are  losing  a  wonderful  opportunity  for 
building  good-will  by  failing  to  establish  a  reliable 
weekly  or  bi-monthly  bulletin  service  on  which  buyers 
may  depend  for  day  by  day  reliable  crop,  pack  and 
stock  information.  I  heard  a  buyer  tell  in  a  purely 
general  way  about  conditions  in  a  number  of  lines  but 
the  burden  of  his  remarks  was  that  conditions  were 
terrible,  that  prices  were  advancing  rapidly  and  that 
no  one  knew  where  they  would  stop.  That  is  well  and 
good,  but  accurate  reference  to  an  authority  would 
carry  much  more  weight  than  the  general  remarks 
made.  True,  paid  for  bulletin  price  posting  services 
are  available  to  all  who  will  subscribe  and  many  have 


them.  They  are  quoted  verbatim  but  no  more  than 
would  be  those  sent  by  reputable  canners  writing  hon¬ 
estly  and  with  a  view  toward  being  helpful  to  the  buyer 
in  mind. 

You  may  vision  hundreds  of  canners  establishing 
bulletin  services  and  a  resulting  flood  of  reading  mate¬ 
rial  so  large  the  buyer  in  self  defense  would  be  com¬ 
pelled  to  resort  to  condensed,  paid  for  postings,  in  order 
to  have  any  time  remaining  for  the  regular  conduct  of 
his  business.  You  need  not  worry  over  such  a  con¬ 
tingency,  any  more  than  you  need  to  worry  over  mak¬ 
ing  too  much  money  from  the  operation  of  your  fac¬ 
tory  this  season.  It  just  can’t  be  done,  that’s  all! 
Then  too,  just  as  God  did  not  make  any  two  trees  alike 
or  flowers,  or  men,  so  will  it  be  impossible  for  all  can¬ 
ners  to  publish  postings  equally  readable  and  valuable 
to  the  buyer.  You  must  all  take  your  chance  and  the 
efficient  will  survive,  like  the  plan,  and  continue  it 
indefinitely  while  others  will  drop  it  after  a  few  issues. 
Because  you  may  not  succeed  is  no  reason  why  you 
should  not  attempt  to  be  helpful  to  your  brokers  and 
customers. 

The  other  day  a  housewife  complained  to  the  respon¬ 
sible  representative  of  a  salmon  canner  that  the  fancy 
salmon  she  bought  a  few  days  previous  was  barely  red, 
not  at  all  like  the  product  she  has  been  accustomed  to 
under  the  packer’s  label.  Naturally  she  inquired  the 
reason  for  the  condition,  and  was  told  that  for  some 
reason  no  fancy  red  salmon  was  as  red  at  present  as  it 
has  been  in  the  past,  and  that  it  probably  would  not 
regain  in  the  future  it’s  pristine  redness.  He  volun¬ 
teered  no  reason  for  such  a  condition.  Probably  be¬ 
cause  he  was  not  posted.  Jobbers  salesmen  receive  like 
complaints,  and  in  the  average  case  pass  them  off  light¬ 
ly  but  without  settling  the  matter  in  the  minds  of  the 
complaintants.  Postings  to  the  buyer  would  set  up 
ready  answers  to  such  complaints  and  save  business 
for  the  packer. 

The  physical  form,  size  and  frequency  of  the  bulletin 
are  not  important,  the  factual  matter  contained  therein 
is.  The  regularity  of  issue  is  also  important.  Lead 
your  readers  to  expect  your  missive  at  certain  inter¬ 
vals  and  they  will  anticipate  its  receipt,  lay  it  aside  and 
read  it  with  direct  credit  and  quotations  at  sales  meet¬ 
ings.  To  further  promote  this  use,  mark  your  bulle¬ 
tins,  “To  be  read  at  sales  meetings,”  or  at  least  sug¬ 
gest  in  the  subject  matter  that  certain  information  be 
placed  in  the  hands  of  house  and  outside  salesmen.  The 
name  of  your  product  will  help  fix  it  in  the  minds  of 
its  readers  if  you  make  a  happy  selection,  printing  it 
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on  a  colored  stock,  or  embellishing  it  with  humorous 
illustrations  will  increase  reader  interest. 

If  you  are  skeptical  about  the  sales  building  value 
of  such  an  organ  as  I  have  suggested,  supply  it  first  to 
brokers.  Continue  doing  this  for  ninety  days  then 
show  the  latest  issue  to  some  few  jobbers,  explain  its 
purpose,  the  time  of  issue,  and  ask  them  if  they  too 
would  like  to  be  on  the  mailing  list.  You’ll  have  a  lot 
of  favorable  assents  to  your  suggestion  and  will  start 
at  once  building  a  valuable  mailing  list.  After  it  has 
been  fully  in  use  a  year  or  more,  write  all  receiving  it 
and  ask  them  to  reply  if  they  want  it  continued.  Also 
check  carefully  every  six  months  as  to  the  activeness 
of  the  list.  Mortality  among  recipients  may  be  great 
in  a  business  way.  You  will  also  find  repetitions  will 
creep  into  your  address  list.  Pruning  whenever  neces¬ 
sary  will  reduce  your  postage  bill  and  still  serve  your 
customers  and  representatives  adequately.  You  need 
not  be  penny  wise  and  pound  foolish  in  the  matter,  but 
be  sure  that  all  who  are  interested  in  your  publication 
continue  to  receive  it. 

The  other  day  I  heard  a  buyer  ask  if  the  capitol  at 
Washington  had  ever  been  burned  and  if  so,  when  and 
by  whom.  He  had  been  reading  a  book  on  The  White 
House,  published  by  a  coffee  company  of  that  same 
name.  He,  like  all  of  us,  was  interested  in  facts.  Not 
necessarily  about  our  particular  business  either.  Just 
so  with  the  man  on  your  mailing  list.  He  will  absorb 
and  retain  facts  about  the  canning  business  which  you 
may  supply  him,  will  pass  them  on  to  others  and  in  so 
doing,  give  credit  where  it  is  due.  Of  course,  your 


postings  will  cover  each  item  of  the  stocks  you  have 
available,  and  prices  governing.  Don’t  hesitate  to  let 
all  the  facts  be  known ;  price  your  stock  as  you  are  will¬ 
ing  to  dispose  of  it.  You  will  not  be  allowing  undue 
advantage  to  competitors  who  do  not  follow  your  lead. 
At  the  same  time,  rather  than  stress  too  much  at  all 
times  the  price  aspect  of  your  offerings,  dwell  rather 
on  the  unusual  in  the  line  if  you  have  such.  If  you  are 
not  that  fortunate,  allow  no  opportunity  for  promoting 
the  quality  theme  of  your  goods  to  pass  untouched. 

Many  a  canner  is  sitting  pretty  today  because  he 
started,  years  ago,  to  pack  quality,  stuck  to  it  and  told 
all  and  sundry  as  best  he  could  what  he  was  attempting 
to  do.  Your  personal  message  to  the  trade  will  serve 
as  another  vehicle  for  the  transmission  of  your  message 
regarding  the  intrinsic  value  of  your  goods,  the  attrac¬ 
tiveness  of  your  labels  and  the  real  value  you  offer.  No 
advertising  could  do  more.  If  you  want  to  build  good¬ 
will  alone,  forget  any  attempt  to  influence  sales  and 
dwell  most  often  on  the  general  aspects  of  the  canning 
business  as  you  see  it.  A  retail  grocer  located  in  a 
rather  poor  neighborhood,  in  a  mid-western  town, 
spends  a  great  deal  of  thought  each  week  in  broad¬ 
casting  to  his  trade  his  views  on  the  local  conduct  of 
relief,  the  burdens  saddled  onto  the  public  by  politi¬ 
cians  and  so  on.  At  first  thought  you  might  conclude 
he  was  shooting  over  the  heads  of  his  readers  but  such 
is  decidedly  not  the  case.  Work  out  a  plan  for  con¬ 
ducting  the  suggested  service  to  your  trade,  follow  the 
plan  for  a  year  and  then  tell  us  what  you  think  of  it. 
You’ll  increase  sales  and  profits  as  you  do! 


Golden  Cross  Corn 

Hybrid  Corn  -  White  Varieties 

its  Quality  Tonnage  that  Counts 

PEAS,  BEANS,  CORN,  TOMATO 

Other  seeds  for  the  Canner 

LEONARD  SEED  COMPANY 

CHICAGO 


MORRAL  CORN  HUSKER 
Either  Single  or  Double. 


MORRAL  CORN  CUTTER 
Elither  Single  or  Double  Cut 


MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Com 


Write  for  Catalogue  and  further  particulars 


PATENTED 


MORRAL  LABELING  MACHINE 
and  other  machinery 


MORRAL  BROTHERS,  Morral,  Ohio 


5/8  Machiae  Made  Hamper 


3.uatit{^ 


TOMATO  FIELD  HAMPERS 


Five  Types  At  Reasonable  Prices 

Riverside  Manufacturing  Co.,  Inc. 

Murfreesboro,  North  Carolina 


*‘Large»t  manufacturera  of  S/8  bushel  cannera'  field  hampers  in  the  world” 
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Reducing  Shipping  Losses 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


OF  interest  to  canners  ana  canned  foods  distri¬ 
butors  alike  is  the  current  campaign  of  the 
railroads  to  insure  more  careful  packing  and 
handling  of  these  products  to  safeguard  them  while 
in  transit. 

Reviewing  this  situation  and  the  present  move  to 
minimize  loses  of  this  character,  W.  H.  Fox,  chairman 
of  the  transportation  service  committee  of  National- 
American  Wholesale  Grocers’  Association,  Joseph  B. 
Alexander,  chairman  of  the  association’s  containers 
committee,  and  C.  Pascarella,  chairman  of  its  committee 
on  dented  cans  and  damaged  labels,  says: 

“In  a  circular  of  March  18,  members  were  notified 
that  canners,  grocers  and  carriers  had  found  it  neces¬ 
sary  to  combine  in  an  appeal  to  employees  to  reduce 
losses  from  dented  cans  arising  from  careless  loading 
and  rough  handling. 

“Thirteen  of  the  regional  shippers’  advisory  boards 
cooperating  with  the  railroad  companies,  express 
companies,  car-loading  companies,  and  shippers,  are 
organizing  a  National  Loss  and  Damage  Prevention 
drive  and  are  requesting  shippers  to  exercise  extreme 
care  in  stowing,  bracing,  marking,  billing,  loading, 
unloading,  and  handling  all  shipments,  carload  and 
less-than-carload. 

“The  freight  loss  and  damage  prevention  committee 
is  also  requesting  shippers  of  carloads  to  send  question¬ 
naires  to  receivers  of  all  carloads  on  which  such  re¬ 
ceivers  are  requested  to  report  conditions  of  goods  on 
arrival  and  set  forth  their  opinion  regarding  the 
causes  of  any  damage.  Wholesale  grocers  receiving 
such  questionnaires  are  urged  to  respond  with  the 
necessary  information  so  that  in  the  future  these  er¬ 
rors  may  be  avoided. 

“Obviously  much  unnecessary  damage  and  uneco¬ 
nomic  losses  occur  in  the  handling  of  canned  foods  in 
wholesale  warehouses  and  in  transportation  to  cus¬ 
tomers.  One  prominent  wholesale  grocer,  after  check¬ 
ing  the  serious  losses  his  firm  was  subjected  to,  in 
part  at  least  because  of  rough  and  improper  handling, 
has  mimeographed  and  is  distributing  the  following 
among  all  of  his  employees  who  have  anything  to  do 
with  the  handling  of  merchandise  and  particularly 
warehousemen  and  truckmen: 

Sure  Methods 

To  Reduce  Losses  From  Dented  Cans 
“Canners,  grocers,  and  carriers  have  found  it  neces¬ 
sary  to  combine  in  obtaining  the  joint  efforts  and 
support  of  all  their  employes  to  reduce  losses  arising 
from  dented  cans.  This  is  possible  only  if  our  em¬ 
ployes  do  their  share: 


1 —  Drops  Means  Dents — Prevent  Them. 

2 —  Prevent  Damage  —  Handle  Boxes  as  You  Do 
Cans. 

3 —  Prevent  Shifting  —  Stow  Boxes  in  Cars  Like 
Cans  in  Boxes. 

4 —  Prevent  Damage — In  the  Box,  On  the  Truck, 
In  the  Car. 

5 —  Snug  Boxing  Plus  Careful  Carriage  Plus  Tight 
Stowing  Equals  Safe  Transport. 

A — Containers  must  not  only  get  the  merchandise 
to  the  wholesaler  but  also  to  the  retailer  in  perfect 
condition  for  display  purposes  as  well  as  for  sale. 
Dented  cans  detract  from  the  appearance  of  the  can 
and  have  an  unfavorable  effect.  Containers  therefore 
must  not  only  comply  with  rules  and  requirements  of 
the  carriers  but  should  provide  a  margin  of  safety  or 
additional  strength  to  offset  unusual  handling. 

B — To  insure  the  snug  fitting  of  cans,  frequently 
check  the  size  of  the  container  to  determine  that  it  is 
not  oversized.  Flaps  must  meet  on  both  sides  of  the 
container,  otherwise  you  have  a  mis-shaped  box.  Fail¬ 
ure  to  watch  these  two  important  factors  invariably 
results  in  serious  damage. 

C — Order  a  sufficiently  large  car  to  carry  safely 
the  merchandise.  A  larger  car  must  be  ordered  for  a 
shipment  of  60,000  pounds  than  for  one  of  40,000 
pounds. 

D — Reduce  pressure  of  merchandise  while  in  tran¬ 
sit  by  not  loading  to  ceiling  of  car  and  then  working 
down  to  the  doorway.  Plan  load  in  advance  to  insure 
an  even  or  level  top  load  throughout  car  upon  com¬ 
pletion.  If  you  find  you  miscalculated,  be  sure  to 
break  down  the  load.  Ceiling  loads  most  always  ar¬ 
rive  at  destination  in  a  damaged  condition. 

E — To  prevent  shifting  of  containers,  load  very 
compactly  in  car.  Loose  space  between  boxes  must 
be  absolutely  avoided. 

F — Keep  containers  of  two  or  more  sizes  separate. 
Keep  each  size  intact  and  avoid  unnecessary  open 
spaces. 

G — Cover  floor  racks  of  refrigerator  cars  with  waste 
fibre  board  material.  This  will  insure  a  smooth  and 
even  surface. 

H — In  using  box  cars,  additional  protection  from 
rain  may  be  afforded  to  the  merchandise  by  folding 
several  thicknesses  of  paper  and  tacking  it  inside  of 
car  from  top  to  bottom  of  doorposts  and  on  threshold. 

I — Do  not  handle  containers  of  canned  foods  as 
though  they  contained  concrete  or  iron.  Do  not  pitch 
containers  but  set  them  down  carefully.  Keep  canned 
foods  containers  away  from  oil  and  greasy  substances.” 
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FOUR  TYPES 


FOUR  PRICES 


%  Field  Hamper 
20  quart* 


Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  United  States. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


FILLER,  SYRUPER  and  BRINER 


Built  in  7,  10,  15  and  20  pocket  sizes 
for  filling  Juices,  Pulp,  Syniping,  Brin¬ 
ing,  etc.,  for  any  size  can  or  com¬ 
bination  of  sizes.  Exceptionally  simple 
to  clean  and  adjust  for  fill  or  can  sizes. 
Sanitary,  high  speed,  either  belt  driven 
or  direct  connected  to  closing  machine. 


BERLIN  CHAPMAN  CO.,  Berlin.  Wis. 


MM 


SAFE  INSECTICIDES 

for 

Controlling  Crop  Pests 


AGICIDE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


SCOTT  VINED 

Wi^nTnTTcW^mmTTTrj  n 


CANNING  MACHINERY 

SCOTT  IMPROVED  VINERS'-VINER  FEEDERS 

fouudtrt  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CD.  COLUMBUS, □ 


APPERTIZING 

or  the  Art  of  Canning 

Its  History  and  Development. 

by  A.  IF.  Bitting 

An  exhaustive  treatise  covering  the  entire  field  of  can¬ 
ning.  It  brings  together  a  vast  amount  of  reference  mat¬ 
erial  on  food  manufacture  not  otherwise  available.  857 
pages  written  especially  for  factory  owners,  managers, 
superintendents  and  students  of  the  art. 

Price  Postpaid  $7.00  Remittance  with  order 
Supplied  through 

THE  CANNING  TRADE 

BJ1IjTI]\40RE  20  South  Gay  Street  MARYLAND 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  a/nd  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers;  Hydraulic  Presses, 
etc.  Send  for  complete  bulletin.  What  have  you  for 
sale?  We  buy  for  cash.  Consolidated  Products  Co., 
Inc.,  18-20  Park  Row,  New  York,  N.  Y. 

FOR  SALE — 12  No.  5  Sprague  Corn  Cutters;  3 
Morral  Corn  Cutters;  6  Peerless  Corn  Huskers;  2 
Ayars  Cream  Style  Corn  Shakers ;  2  Cream  Style  Corn 
Fillers;  1  Steel  Cooling  Tank;  1  Sprague-Sells  double 
batch  Corn  Mixer;  1  No.  8  Silker;  driving  head  and 
tails  for  conveyors.  Address  Box  A-2203,  c/o  The 
Canning  Trade. 

FOR  SALE — Discontinued  plant.  Tomato  Finish¬ 
ers;  Label  and  Picking  Tables;  Vegetable  Peeler  and 
Grinder;  Buffalo  Food  Chopper;  Can  Conveyors; 
Tomato  Conveyors  and  extra  Laporte  Chain ;  Scalders ; 
Bottle  Washers ;  Bottle  Fillers ;  Crown  Bottle  Cappers ; 
Cypress  Cook  Tanks ;  Corn  Shaker ;  Flour  Mixer ;  2-inch 
Copper  Coils;  Nailing  and  Boxing  Machines;  Box 
Stitchers;  Recording  Thermometers.  C.  M.  London 
&  Co.,  Greenwood,  Delaware. 

FOR  SALE — Line  of  used  Pineapple  Machinery. 
Two  No.  2  Zastrow  Coring  Machines;  two  No.  2  Zas- 
trow  Combined  Sizer  and  Slicing  Machines;  one  Zas¬ 
trow  Fine  Grater ;  one  Mitchell  Double  Combined 
Coarse  and  Fine  Grater.  D.  E.  Foote  &  Co.,  Inc.,  Bal¬ 
timore,  Md. 

FOR  SALE  —  Sprague  Christel  Grader-Regrader 
complete,  practically  new.  Special  bargain  for  prompt 
shipment  to  avoid  rehandling.  Wolfrom  Machinery 
Co.,  Syracuse,  N.  Y. 

FOR  SALE — 1  Round  Peerless  Exhaust  Box  Style 
A,  No.  2  Cans,  Model  No.  7,  excellent  condition;  1 
M  &  S  Crushed  Corn  Filler  in  excellent  condition,  for 
Cream  Style  Corn,  6  pocket;  1  can  Washer  and 
Steamer,  No.  2  cans.  Wm.  Silver  &  Co.,  Aberdeen,  Md. 

FOR  SALE  —  1  Peerless  Single  Husker ;  5  Tuc 
Huskers;  5  Sprague  Corn  Cutters,  No.  5;  1  Cuykendall 
Mixer;  1  Sprague  No.  7  Corn  Silker;  lot  Iff  inch 
shafting,  Pulleys,  Bushings,  Collars,  etc.  All  machin¬ 
ery  in  good  condition.  Roxanna  Canning  Co.,  Waynes- 
ville,  Ohio. 

FOR  SALE — Reasonable,  Anderson  No.  2  Dicer,  re¬ 
built  and  put  in  first  class  condition  by  manufacturer. 
For  details  write:  J.  P.  Anderson  &  Co.,  9th  and 
Thompson  Sts.,  Philadelphia,  Pa. 

FOR  SALE  —  4  -  40"  x  72"  Retorts.  Address  Box 
A-2219  c/o  The  Canning  Trade. 


FOR  SALE — 1  A-B  400  No.  10  Can  Cooker  with 
Cooler  attached;  1  A-B  500  No.  10  Can  Cooker  with 
Cooler  attached;  2  Doig  Nailing  Machines;  32  pairs 
Coons  Apple  Peelers ;  15  Coons  Apple  Slicers ;  1  Ermold 
Gallon  Labeler;  1  Crown  Capper;  7,500  No.  10  Cooling 
Trays ;  1  Knapp  Labeler  for  No.  li/^  and  No.  21/^  cans ; 
2  Cameron  Horizontal  Steam  Boiler  Pumps;  1  Beach- 
Russ  No.  9  Compound  High  Vacuum  Pump;  3  Peters 
No.  4  Steam  Oil  Separators ;  1  Warren  Webster  Steam 
Oil  Separator;  3  Palmer  Apple  Graters;  1  Keefer  Visco 
Filling  Machine  for  butters,  jams  and  jellies;  1  Van 
Atta  three  plunger  hydraulic  Pump  for  18  inch  press. 
Good  equipment  at  attractive  price  for  quick  sale. 
The  C.  H.  Musselman  Co.,  Biglerville,  Pa. 


FOR  SALE — One  complete  DC  outfit  consisting  of 
1-75  H.P.  Steam  Engine;  1-192  Amp.  Generator; 
1-12  H.P.  Motor ;  1  - 10  H.P.  Motor;  1-6  H.P.  Motor; 
1-5  H.P.  Motor ;  1-50  H.P.  Motor ;  complete  with 
starters,  switches,  panels,  etc.  1-12  H.P.  Steam  En¬ 
gine;  3  Morral  Corn  Cutters;  1  Sprague  Blancher; 
2  -  40  X  65  Retorts ;  1  Sprague  Pea  Washer  arranged 
for  Whole  Grain  Corn.  Crampton  Canneries,  Inc., 
Celina,  Ohio. 


FOR  SALE — Motor  Truck  Scales.  Bargains.  All 
capacities.  New  and  used.  Guaranteed  accuracy  and 
durability.  Shipped  on  30-day  free  trial.  Salesmen 
wanted.  Bonded  Scale  Co.,  Dept.  CT,  Columbus,  Ohio. 


WANTED  —  MACHINERY 


WANTED — Canners  attention:  Send  us  a  list  of 
any  canning  equipment  that  you  may  have  to  sell  for 
spot  cash  or  to  exchange  for  new  machinery.  Write 
for  our  catalog  covering  a  complete  line  of  up-to-date 
canning  machinery.  A.  K.  Robins  &  Co.,  Inc.,  Lombard 
and  Concord  St.,  Baltimore,  Md. 


WANTED — 12  Truck  Wagons,  with  or  without  flat 
racks.  Address  Box  A-2213,  c/o  The  Canning  Trade. 


FOR  SALE  — SEED 


FOR  SALE — Good  Marshall  Canning  Company 
strain  of  Evergreen  sweet  corn.  High  germination  and 
clean.  If  interested  write  Marshall  Canning  Company, 
Marshalltown,  Iowa. 


FOR  SALE  — FACTORIES 


FACTORY  FOR  RENT  OR  SALE— Equipped  for 
canning  Tomatoes,  Tomato  Pulp,  Sweet  Potatoes, 
Pumpkin  and  Asparagus.  Ample  supply  of  vegetables 
and  labor  available.  Davis  &  Lippincott,  Woodstown, 
New  Jersey. 
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HELP  WANTED 

Wanted — Sales  Representative  now  calling  on  can- 
ners  and  packers,  to  sell  Weber  Liner  Joint  containers. 
Several  territories  still  open.  Write,  giving  full  par¬ 
ticulars  of  your  experience,  lines  now  handled,  and 
territory  you  cover.  All  correspondence  confidential. 
David  Weber  &  Co.,  3500  Richmond  St.,  Philadelphia, 
Pennsylvania. 

WANTED — Assistant  superintendent  for  large  canning  plant. 
One  who  understands  preserves,  jellies,  apple  butter,  etc.,  pre¬ 
ferred.  Permanent  position  and  good  salary  for  a  capable  man. 
Address  Box  B-2207,  c/o  The  Canning  Trade. 

WANTED — Sales  representative  by  large  canned  foods  manu¬ 
facturer  for  contacting  brokers  and  calling  on  the  trade.  State 
full  qualifications  and  salary  expected.  Address  Box  B-2215, 
c/o  The  Canning  Trade. 

WANTED — Man  to  take  charge  of  one  line  of  can  making 
equipment.  Must  have  experience  on  both  square  and  round 
cans  and  be  able  to  set  up  line  from  slitters  to  double  seamer. 
Also  look  after  equipment  to  make  up  tops  and  bottoms.  Address 
Box  B-2216  c/o  The  Canning  Trade. 

WANTED — Superintendent  experienced  in  pineapple  and 
grapefruit  canning  for  large  cannery  now  being  established 
in  B.  W.  I.  island.  Must  be  able  to  invest  and  influence  addi¬ 
tional  capital.  Good  salary  to  right  type.  Address  Box  B-2218 
c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Production  Manager.  20  years 
successful  experience  in  the  canning  of  high  grade  fish,  pre¬ 
serves,  cranberry  sauce,  etc.  Especially  experienced  in  the 
development  of  new  products.  Would  also  consider  sales  for 
New  England  territory.  References.  Address  Box  B-2192  c/o 
The  Canning  Trade. 

POSITION  WANTED — By  salesman  with  20  years  experience 
merchandising  food  products  and  kindred  lines,  and  familiar  with 
trade  in  Baltimore,  Washington,  Philadelphia  and  New  York 
State.  Desires  connection  with  a  reputable  food  manufacturer, 
packer,  importer  or  distributor.  If  interested  can  furnish  ample 
references.  Address  Box  B-2190  c/o  The  Canning  Trade. 

POSITION  WANTED — By  a  Pickle  Man  with  lifelong  expe¬ 
rience  in  the  pickle  and  table  condiment  line.  Can  turn  out 
strictly  high  grade  or  standard  merchandise.  Have  been  con¬ 
nected  with  some  of  the  best  houses  in  this  country  as  superin¬ 
tendent  and  packer.  Suitable  references.  Address  Box  B-2206, 
c/o  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent.  Very  capable 
on  installation  and  a  quality  packer  of  all  fruits  and  vegetables. 
References.  Address  Box  B-2211,  c/o  The  Canning  Trade. 


POSITION  WANTED — By  representative  with  13  years  ex¬ 
perience  merchandising  canned  foods,  cold  pack,  and  allied  lines, 
thoroughly  familiar  with  retail,  wholesale  and  brokers  outlet 
and  modern  sales  methods,  capable  of  personal  sales  contact 
or  handling  of  sales  force  or  distribution  campaigns.  Desires 
permanent  connection  in  the  capacity  of  representative  or 
office  manager  with  food  manufacturers,  canners  or  importers. 
Highest  references.  Address  Box  B-2214,  c/o  The  Canning 
Trade. 

POSITION  WANTED — Man  with  17  years  experience  in 
packing  quality  fruits  and  vegetables  desires  position  as 
Superintendent  with  reputable  concern.  Also  familiar  with  all 
types  of  machinery.  Address  Box  B-2212,  c/o  The  Canning 
Trade. 


POSITION  WANTED — As  Superintendent  or  Plant  Man¬ 
ager.  Twenty  years  experience  packing  quality  peas,  corn, 
beans,  spinach.  Understand  the  business  from  field  to  finished 
product.  Best  of  references.  Address  Box  B-2217  c/o  The 
Canning  Trade. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcome 


FRATERNAL 

“Say,  Joe,  can  I  borrow  your  pen?” 

“Sure  thing.” 

“Got  a  sheet  of  writing  paper  I  can  use?” 

“Reckon  so.” 

“Going  past  the  mail  box  when  you  go  out?” 
“Uh-huh.” 

“Wait  a  minute  till  I  finish  this  letter,  will  you?” 

“All  right.” 

“Want  to  lend  me  a  stamp?” 

“Yeh.” 

“Much  obliged.  Say,  what’s  your  girl’s  address?” 

“Parlez  vous  francais?” 

“Huh?” 

(Slowly  and  distinctly)  “Parlez  vous  francais?” 

“I  don’t  quite  get  you.” 

“Do  you  speak  French?” 

“Oh,  yes,  yes;  of  course.” 

“Where  you  presented  at  court  when  you  were  in 
England?” 

“Yes,  and  had  to  pay  five  dollars  fine.” 

HIS  LAST  BREATH 

“Weel,  Robbie,  how  d’ye  feel  the  noo?”  asked  his 
wife,  as  she  was  preparing  to  go  out  for  a  short  time. 

“Verra  bad,  Mary,”  replied  the  sick  man.  “Pm 
thinkin’  I  micht  dee  before  ye  come  back.” 

“Ach,  mon,”  said  Mary,  “ye  maunna  say  that; 
though,”  she  added  as  an  afterthought,  “if  ye  do  hap¬ 
pen  to  feel  yerself  slippin’  awa’,  Robbie,  just  blow  oot 
the  candle,  will  ye?” 

POSITIVE  PROOF 

MacThistle:  Almost  six  dozen  shoes  were  thrown 
at  my  wedding. 

Friend:  Six  dozen?  I  don’t  believe  it! 

MacThistle:  Well,  there’s  the  clothes  closet.  Open 
it  and  count  them. 

“Just  as  the  widow  and  I  started  up  the  aisle  to  the 
altar  every  light  in  the  church  went  out.” 

“What  did  you  do  then?” 

“Kept  on  going.  The  widow  knew  the  way.” 

“Mabel  looks  like  a  million  tonight.” 

“I  know;  but  she’s  really  only  thirty-two.” 

GOLD  IN  THEM  THAR  HILLS 
“I’m  going  up  in  them  thar  hills  to  look  for  some 
gold,  honey.” 

“But  there’s  no  gold  in  them  thar  hills.” 

“Oh,  yes,  there  be.  I  got  in  a  fight  with  Toadface 
Ike  yesterday  and  knocked  out  half  his  teeth.” 
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Why  is  it  that  users  of  cans,  both  large  and  small,  are  turning 
to  this  company  for  their  requirements  in  steadily  increasing 
number?  It  is  because  they  are  finding  here  an  entirely  new  spirit 
of  cooperation  and  helpfulness. 

New  in  the  field  and  independent.  Crown  Can  is  in  a  unique 
position  to  serve  its  customers  on  a  basis  which  gives  full  consid¬ 
eration  to  their  interests.  It  also  has  the  resources  and  manufac¬ 
turing  facilities  to  fulfill  all  commitments  it  is  willing  to  undertake. 

To  those  who  have  not  yet  discovered  the  advantages  this  serv¬ 
ice  offers.  Crown  Can  extends  a  friendly  hand.  A  representative 
will  gladly  give  you  the  details  without  obligation  on  your  part. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 

WEEKLY  REVIEW 


Learn  How  To  “Read”  The  Market  And  To  Keep  “Posted” — 
Spot  Holdings  And  What  Consumption  Shows — Shortages 
Unavoidable — No  Reason  To  Price  New  Packs 
Below  Spot  Market. 

OW  TO  “READ”  MARKET  CONDITIONS— It 
remained  for  us  to  get  our  dressing  down  this 
week  from  the  discussion  now  going  on  anent: 

“What  Causes  the  Low  Prices  in  the  Tri-States?”,  the  interest 
in  which  is  fairly  boiling.  And  it  came  from  a  good,  and  long¬ 
time  friend,  though  we  feel  sure  it  was  not  so  intended,  but 
was  just  a  “natural,”  and  it  is,  therefore,  the  more  hurting. 
You  have  doubtless  already  read  it,  the  first  letter  in  that  de¬ 
partment,  in  this  issue.  (Put  at  the  head  purposely.) 

The  gist  of  many  of  these  letters,  might  be  stated  as:  “the 
need  for  more  and  better  posting,”  i.e.,  if  canners  were  better 
informed  on  actual  conditions  they  would  not  fall  into  the  error 
of  giving  their  goods  away,  and  would  not  be  the  easy  victims 
of  the  “slickers”  as  they  seem  too  often  to  be. 

Inasmuch  as  that  is  the  sole  purpose  in  life  of  The  Canning 
Trade,  and  has  been  for  more  than  a  half  century,  it  looks  like 
we  might  have  to  take  all  the  blame;  that  we  are  the  answer 
to  that  question.  It  would  seem  to  be  true  that  if  the  canners, 
as  a  body,  were  better  informed;  if  they  knew  the  market,  and 
the  value  of  their  goods,  they  would  not  sell  them  at  or  below 
cost,  except  when  the  market  was  badly  over-supplied,  or  dur¬ 
ing  a  panic,  or,  so  called,  depression.  And  as  this  Weekly  Review 
is,  in  particular,  supposed  to  help  them  towards  a  better  mar¬ 
ket  understanding — every  week — it  is  up  to  us  to  explain,  and 
explain  here.  First  off  the  majority  of  our  readers,  knowing 
that  we  are  unbiased,  neither  buying  nor  selling  canned  foods, 
nor  anything  else  connected  with  the  industry  (or  any  other 
industry  for  that  matter),  and  that  we  have  lived  with  and 
studied  only  this  one  industry  for  all  these  years,  take  seriously 
what  is  said  market-wise  in  these  pages;  have  confidence  in  it, 
and,  therefore,  need  no  such  explanation  as  this.  To  these  we 
offer  an  apology  for  this  digression. 

But  if  there  are  any  readers  not  properly  using  what  is  put 
before  them  each  week,  then,  for  the  sake  of  the  whole  market, 
let  us  lay  down  this  plan  of  market  study:  (we  can’t  make  you 
use  it)  let’s  take  this  very  issue.  The  first  article,  the  Editorial, 
has  a  bearing  on  your  marketing  problems,  warning  you  of 
where  advantage  may  be  taken  of  you.  The  next  article  is  the 
one  referred  to  above,  and  if  you  do  not  find  market  material 
in  these  letters,  you  ought  to.  Coming  then  to  “Better  Profits,” 
the  greatest  marketing  assistant  published  anywhere.  Next, 
“Crop '  Reports”  by  canners  themselves;  definite  information, 
thoroughly  reliable  and  invaluable  to  you.  And  skipping  over, 
for  the  time,  the  other  articles,  everyone  of  which,  however,  can 
be  of  great  benefit  to  you  in  your  business,  we  come  to  the 
“markets.”  This  is  the  first  of  them,  but  turn  to  the  following 
reports  from  other  big  canned  foods  centers:  these  men  who 
regularly  report  conditions  in  their  markets  have  no  superiors 
for  close  and  constant  touch  with  the  nerve-centers  of  the 
canned  foods  movements.  You  don’t  know  them  and  you  won’t, 
but  we  do,  and  you  may  depend  upon  them  with  complete  con¬ 
fidence.  The  lesson,  then,  is  to  read  the  whole  issue,  each  week, 
and  have  confidence  in  your  market  reporters,  because  they  have 


but  one  purpose  in  life — to  serve  you  and  to  help  you  in  your 
business — and  they  know  the  business.  If  this  sort  of  service 
does  not  “post”  you,  what  chance  have  you  with  anyone  else — 
the  buyers,  the  brokers,  or  others  making  a  side-line,  or  dabbling 
in  canned  foods?  In  other  words  learn  the  source  of  your  in¬ 
formation  and  then  you  will  know  you  are  getting  it  straight, 
uncolored,  unbiased — all  as  a  help.  It  is  here,  and  it  has  been 
for  years. 

*  *  * 

THE  MARKET — The  latest  Quarterly  Canned  Foods 
Stock  Report,  April  1st,  bears  out  what  we  have  said 
all  along,  that  spot  stocks  will  be  gone  before  new 
goods  can  be  produced.  This  is  from  the  U.  S.  Bureau 
of  Foreign  and  Domestic  Commerce.  Summarized, 
295  pea  canners  reported  stocks  on  hand,  all  sizes, 
sold  and  unsold,  on  January  1, 1937,  as  6,663,853  cases, 
and  on  April  1st,  2,731,457  cases,  showing  a  consump¬ 
tion  in  the  three  months  of  not  quite  4,000,000  cases — 
3,932,396  cases,  to  be  exact.  With  April,  May  and 
June  to  be  supplied,  if  that  consumption  keeps  up, 
there  will  not  only  be  no  carryover  left,  but  the  mar¬ 
ket  will  be  short  well  over  1,000,000  cases.  And  yet 
pea  prices  are  weak  this  week,  because  pea  seed  is  be¬ 
ing  planted!  Canned  peas,  of  right,  should  be  advanc¬ 
ing;  they  are  worth  more  than  they  have  been  for 
years.  Some  weak-kneed  canners  have  permitted  some 
foxy  buyers  to  scare  them  with  the  nearness  of  the 
new  packed  peas.  They  are  not  near.  On  the  con¬ 
trary,  they  have  all  the  vagaries  of  weather,  labor 
troubles  and  what-not  to  overcome  before  they  can  be 
a  factor  in  the  market. 

In  corn,  289  canners  reported  stocks  on  hand,  sold 
and  unsold,  as  of  January  1st,  5,843,517  cases,  and  on 
April  1st,  2,628,701  cases,  or  a  consumption  of  3,214,- 
816  cases  in  the  three  months.  There  remain  to  be 
supplied  April,  May,  June,  July,  August  and  much  of 
September,  or  six  months,  but  make  it  only  five  months, 
leaving  a  shortage  of  nearly  3,000,000  cases  before  new 
goods  will  be  on  hand.  Canned  corn  has  been  quiet 
this  week,  and  some  canners  even  cut  the  prices  on 
future  corn,  but  have  quit  that  foolishness  this  week. 
Good  spot  canned  corn  is  worth  anything  you  ask  for 
it,  because  consumption  will  be  heavy  for  most  of  this 
period.  And  future  canned  corn  this  fall  will  be 
higher  than  spot  canned  corn  is  today. 

TOMATOES — Thirteen  hundred  tomato  canners  re¬ 
ported  holdings,  sold  and  unsold,  on  January  1,  1937, 
8,823,622  cases,  and  on  April  1st,  3,291,210  cases,  or 
a  consumption  of  5,532,412  cases  in  the  three  months, 
not  quite  2,000,000  cases  per  month,  but  the  next  three 
months  will  come  up  to  that  average  and  will  find  less 
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than  half  the  amount  needed  to  supply  the  market. 
And  canned  tomatoes  are  only  just  beginning  to  ad¬ 
vance  !  The  strength  of  the  canned  tomato  market  was 
pointed  out  early  last  fall,  and  every  happening  since 
has  corroborated  our  claims.  The  buying-brokers  are 
all  set  to  make  a  nice  clean-up.  Not  many  canners 
have  any  tomatoes,  as  you  see,  i.  e.,  of  their  own.  They 
hold  them,  sold  but  not  shipped. 

Green  and  wax  beans  were  reported  by  511  canners 
as  1,515,507  cases  on  January  1,  1937,  and  as  419,115 
cases  on  April  1st,  both  sold  and  unsold,  or  a  consump¬ 
tion  of  just  about  a  million  cases  in  the  three  months, 
leaving  one  month’s  supply — ^thanks  to  the  high  prices 
— and  a  month  or  two  to  go  without  any.  And  some 
of  the  early  Southern  bean  canners  will  rush  their  new 
packs  into  the  market  at  25  cents  to  30  cents  per  dozen 
below  present  market  prices — for  no  earthly  reason  at 
all,  except  that  it  has  always  been  a  mental  condition 
of  the  first — ^that  is,  the  earliest — canners  of  any  pro¬ 
duct.  As  hungry  as  the  market  is  today  those  canners 
could  market  their  goods  at  just  a  few  cents  under 
the  market,  if  they  must  needs  cut  the  prices,  or  at 
the  full  market  or  better  if  they  knew  just  a  little  about 
salesmanship.  Because  some  of  these  Southern  packed 
beans  are  good.  There  is  no  moral  reason  for  new 
packed  goods  selling  below  spots.  It’s  just  an  old 
custom. 

We  have  said  nothing  about  distributors’  stocks. 
They  have  a  wonderful  buying  system  which  keeps 
their  stocks  at  an  even  keel.  The  report  in  question 
said :  “Wholesale  distributors  reported  that  their  April 
1st  holdings  of  the  foregoing  six  canned  foods  items 
(including  peaches  and  pears)  combined  showed  a 
slight  increase  of  1  per  cent  over  stocks  on  April  1, 
1936.” 

The  spot  canned  foods  market  is  firm  everywhere, 
and  most  canners  have  sensibly  withdrawn  from  the 
futures  market.  Read  only  the  highest  prices  on  the 
market  page  this  week.  The  lower  prices  on  all  spots 
are  “out.” 

-  • 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Tomatoes  Continue  Upwards — Fruits  Stronger — Labor  Condi¬ 
tions  And  Cost  Uncertainties  Keep  Canners  Away  From 
Futures — Pea  Prices  Easier — Maine  Future  Corn  Comes  Out 
Of  Decline — Canners  Find  Low  Grapefruit  Prices  Prohibitive — 
Awaiting  Salmon  And  Other  Prices. 

New  York,  April  30,  1937. 

HE  SITUATION — ^With  the  exception  of  canned 
peas,  which  are  visibly  sagging  with  the  approach 
of  the  new  packing  season,  the  canned  foods  mar¬ 
ket  continued  in  good  shape  during  the  past  week,  with 
the  undertone  strong  to  firming.  Tomatoes  were  again 
showing  renewed  strength.  Canned  fruits  were 
stronger,  with  demand  on  the  upgrade  and  offerings 


rather  limited  on  the  more  wanted  grades.  It  is  be¬ 
lieved  that  the  current  paucity  of  offerings  of  some 
fruits  reflects  an  actual  sold-up  condition  of  the  mar¬ 
ket,  rather  than  strategic  withdrawals  by  canners  who 
are  disposed  to  withhold  supplies  from  the  market  in 
anticipation  of  better  prices  later  on. 

THE  OUTLOOK — The  flare-ups  at  Stockton  during 
the  past  fortnight,  many  in  the  trade  believe,  have 
given  a  fair  indication  of  what  the  canning  trade  gen¬ 
erally  is  in  for  during  1937.  In  consequence,  buyers 
are  more  inclined  to  make  additional  future  commit¬ 
ments  with  responsible  packers.  Offerings  of  futures, 
however,  are  not  as  plentiful  as  was  the  case  a  few 
weeks  back.  Many  of  the  larger  canners  have  entirely 
withdrawn  prices,  which  is  a  tip-off  on  either  excep¬ 
tionally  heavy  future  business  or  possible  mark-ups  in 
quotations,  reflecting  revised  opinions  by  canners  as 
to  their  probable  labor  costs  for  the  season.  Increas¬ 
ing  buying  interest  in  spots  over  the  next  several 
weeks,  with  the  exception  of  the  relatively  few  items 
which  have  developed  softness,  is  looked  for. 

TOMATOES — Southern  packers  continue  to  show 
firm  price  views  on  tomatoes  for  spot  shipment.  Cur¬ 
rent  quotations  are  on  the  basis  of  55  cents  for  Is,  75 
cents  for  2s,  $1.00  for  2l^s,  $1.15  for  3s,  and  $3.45  for 
10s,  f.  0.  b.  canneries.  Chains  continue  to  feature  2s 
tomatoes  at  low  prices,  and  undoubtedly  stocks  are 
moving  into  consumption  at  a  greater  rate  than  many 
in  the  trade  had  believed,  with  the  statistical  position 
of  the  spot  market,  and  the  outlook  for  the  coming 
pack,  improving  in  consequence.  Reports  from  the 
Mid-West  and  West  note  a  slight  stiffening  in  the 
tomato  market. 

PEAS — Canners  are  “talking  a  strong  market”  on 
spot  peas,  but  evidently  the  wish  is  father  to  the 
thought,  and  reports  in  usually  well-informed  circles 
indicate  that  prices  are  easing.  Wisconsin  canners  are 
reported  willing  to  do  business  at  prices  materially 
under  recent  levels,  evidently  with  the  intention  of 
cleaning  up  carryover  stocks  to  make  room  for  the 
new  pack.  Standards  have  sold  at  87l^  to  90  cents 
for  5-sieve,  f.  o.  b.  Wisconsin  canneries,  and  3-sieves 
have  sold  in  a  small  way  at  5  cents  over  this  figure. 
In  the  South,  business  is  reported  to  have  been  done 
at  reduced  price  levels  as  well,  with  canners  in  this 
area  apparently  more  concerned  with  stirring  up  addi¬ 
tional  interest  in  futures,  which  are  quoted  at  771/G 
cents  and  upwards. 

CORN — After  selling  down  to  95  cents  on  new  pack 
fancy,  on  futures  contracts,  the  market  for  Maine  corn 
has  taken  on  a  better  tone  with  the  withdrawal  of  a 
number  of  packers.  In  the  South,  the  minimum  mar¬ 
ket  on  spot  standard  corn  appears  to  hold  at  80  cents, 
with  not  all  sellers  willing  to  go  this  low,  by  any  means. 
Fancy  cream  style  golden  bantam  is  nominally  quoted 
at  a  range  of  $1.10  to  $1.15  on  the  small  stocks  re¬ 
maining  unsold  in  first  hands.  Futures  southern  corn 
is  reported  offering  at  75  cents  for  standard  crushed, 
with  fancy  golden  bantam  at  $1.00. 

FRUIT  COCKTAIL — With  prices  rising  on  the 
Coast,  there  has  been  a  good  buying  movement  on  fruit 
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cocktail  for  prompt  shipment  evident  in  the  local  mar¬ 
ket,  and  other  large  distributing  centers  are  also  re¬ 
ported  in  the  market  for  this  fruit.  The  market  for 
21/^s  is  doing  better,  with  choice  quoted  firm  at  $2.15 
and  fancy  at  $2.25,  f.  o.  b.  Coast,  while  Is  hold  at  $1.25 
for  choice  and  $1,321/4  to  $1.35  on  fancy.  No.  10s  are 
in  short  supply,  with  current  quotations  holding  at 
$7.25  for  choice  and  $7.50  to  $8.00  for  fancy. 

OTHER  FRUITS — In  the  remainder  of  the  canned 
fruit  line,  the  situation  is  much  the  same  as  during 
the  previous  week.  Pears  continue  to  hold  their  recent 
gains,  and  peaches  are  strengthening  in  conformity 
with  the  stronger  statistical  position  of  the  market, 
due  to  dwindling  supplies  and  continued  active  demand. 
Distributors  are  watching  with  interest  the  progress 
which  growers  of  canning  apricots  are  making  in 
organizing  a  stabilization  group  patterned  after  that 
which  has  proven  so  successful  for  canning  peach 
growers. 

GRAPEFRUIT — With  prices  for  raw  fruit  at  vir¬ 
tually  prohibitive  levels,  insofar  as  canners  are  con¬ 
cerned,  most  Florida  packers  have  withdrawn  offerings 
of  this  fruit  and  are  concentrating  on  the  task  of  fill¬ 
ing  orders  booked  earlier  in  the  season.  Distributors 
here  who  bought  freely  at  the  low  point  in  the  market 
already  have  a  substantial  appreciation  on  their  hold¬ 
ings,  but  continue  to  job  out  the  fruit  at  relative  low 
prices,  which  is  making  for  continued  heavy  consump¬ 
tion. 

SALMON — With  Columbia  River  canners  busy  on 
their  season’s  operations,  the  trade  is  awaiting  the 
naming  of  prices,  which  are  expected  to  be  well  over 
last  year’s  levels.  The  market  for  Alaska  salmon  con¬ 
tinues  in  good  shape  on  the  Coast,  with  recent  advances 
well  maintained  and  canners  still  talking  advances  be¬ 
fore  the  1937  pack  comes  onto  the  market. 

SARDINES — Following  a  little  flurry  of  price  cut¬ 
ting,  which  carried  prices  on  a  few  grades  10  cents 
per  case  under  the  previous  level,  the  market  for  Maine 
sardines  appears  to  have  steadied  somewhat.  The  run 
of  fish  thus  far  in  the  season  has  been  light,  reports 
from  down  East  indicate. 

SPINACH — With  the  spring  spinach  pack  in  Cali¬ 
fornia  complicated  by  labor  troubles  at  the  canneries, 
jobbers  are  showing  more  interest  in  offerings  from 
the  South.  The  packing  season  is  now  on,  and  the 
trade  is  reported  interested  in  offerings  currently  com¬ 
ing  through  on  the  basis  of  771/4  to  80  cents  for  2s, 
$1.10  to  $1.15  for  2i/4s,  and  $3.75  for  10s,  all  f.  o.  b. 
plants. 

BEANS — Notwithstanding  the  fact  that  future 
stringless  beans  are  offering  down  to  671/4  cents,  the 
market  for  spots  for  prompt  shipment  from  canneries 
holds  at  87l^  to  90  cents,  f.  o.  b.  canneries,  reflecting 
the  extremely  short  supplies.  With  rising  costs  indi¬ 
cated  for  the  current  season,  canners  quoting  at  the 
671/4-cent  level  might  do  well  to  reexamine  their  cost 
figures  before  making  heavy  commitments  at  this 
figure. 


CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Good  Business  Prevailed  Throughout  Month — Prices  Above 
Normal — Daylight  Saving  Time  Now  In  Operation — ^Tomato 
Market  Unsettled— Heavy  Rains  Delaying  Pea  Planting — Corn 
And  Fruit  Market  Active — Large  Chain  Advertising 
Special  Prices — ^The  Old  Timer. 

Chicago,  Ill.,  April  30,  1937. 

ENERAL  MARKET — The  month  of  April  is 
closing  with  a  feeling  of  more  or  less  satisfac¬ 
tion  by  all  in  the  trade.  Good  business  has 
prevailed,  values  with  but  one  or  two  exceptions  have 
held  firm  and  spot  and  future  trading  has  been  above 
normal. 

TIME  CHANGE — Chicago  went  on  daylight  saving 
time  last  Sunday,  April  25th.  This  arrangement  will 
continue  until  middle  next  September.  Canners  tele¬ 
phoning  or  telegraphing  to  firms  in  this  city  might 
make  a  record  of  this.  For  example — 10  A.  M.  Central 
Standard  Time  means  11  A.  M.  Chicago  or  Daylight 
Saving  Time. 

TOMATOES — Were  it  not  for  the  fact  that  some 
of  the  cash  and  carry  wholesale  grocers  here  are  sell¬ 
ing  tomatoes  to  the  retail  trade  at  prices  less  than 
replacement  value,  a  much  stronger  market  would  rule 
locally.  In  Indiana  and  Ohio  canners  are  now  obtain¬ 
ing  with  greater  freedom  than  prevailed  all  winter 
or  spring: 

No.  2  Standard  Tomatoes . @  $  .75  factory 

No.  21/4  Standard  Tomatoes . @  1.00  factory 

and  supplies  in  first  hands  are  much  lighter  than  a 
year  ago  this  time.  Some  factors  stoutly  maintain 
that  a  higher  market  by  from  5  to  10  cents  will  rule 
before  another  month  is  over. 

Canners  are  not  pushing  the  sale  of  futures,  being 
content  to  just  drift  along.  They  are  more  concerned 
with  the  problem  of  getting  plants,  securing  adequate 
acreage,  etc.  Prevailing  future  quotations  in  these 


parts  are: 

No.  2  Standard  Tomatoes . @  $  .75  factory 

No.  21/4  Standard  Tomatoes . @  1.00  factory 

No.  10  Standard  Tomatoes . @  3.25  factory 


with  quite  a  number  of  canners  asking  even  more. 

PEAS — To  date,  but  little  planting  has  been  done 
in  Wisconsin  or  Northern  Illinois.  Too  much  rain  the 
past  couple  of  weeks  is  the  reason.  A  late  start  means 
that  the  crop  will  doubtless  run  into  some  hot  weather 
in  late  June  and  July.  Pressure  to  sell  futures  that 
was  so  prominent  last  month  is  now  absent. 

Spot  peas  are  dragging.  Not  much  life  or  interest 
is  manifested  except  by  those  canners  who,  desiring 
to  clean  up  their  remaining  spots,  make  low  and  attrac¬ 
tive  prices.  Some  sales  have  been  made  at: 

No.  2  Standard  No.  3  Alaskas....(g)  $  .90  factory 

No.  2  tin  Ex.  Std.  No.  2  Alaskas..@  .1.05  factory 

Sweet  peas  are  practically  unobtainable  in  the  State. 


ILI 


32  THE  CAN  N  I 

CORN — The  demand  for  future  No.  2  tin  standard 
corn  keeps  apace  and  now  sales  are  being  made  at  80 
cents,  f.  o.  b.  factory.  The  better  grades  are  dragging 
a  little,  although  canners  of  Whole  Grain  Golden  Ban¬ 
tam  and  Whole  Grain  Narrowgrain  as  well  as  Fancy 
Cream  Style  Country  Gentleman  and  Golden  Bantam 
have  booked  fairly  heavy  against  the  coming  produc¬ 
tion. 

Spot  No.  2  standard  corn  is  in  routine  demand  at 
95  cents  to  $1.00  factory.  Fancy  grades  are  slow. 

GREEN  AND  WAX  BEANS — Interest  continues  to 
center  on  Southern  packs  and  some  fairly  heavy  sales 
have  been  made  out  of  Mississippi,  Alabama  and  Louis¬ 
iana,  The  Ozarks,  too,  have  shared  in  this  demand. 
The  new  packing  referred  to  in  this  column  last  week 
from  Texas  has  been  withdrawn  on  account  of  drought 
in  the  Rio  Grande  district. 

A  fair  demand  for  future  fancy  whole  grades  as 
well  as  fancy  small  cuts  is  noted,  with  some  Wisconsin 
and  Michigan  canners  still  willing  to  take  the  business. 

BEETS — The  better  canners  in  these  parts  are  just 
about  booked  up  on  the  1937  packing.  Indeed,  some 
of  them  have  withdrawn.  The  market  is  firm. 

Spot  beets  are  growing  in  narrow  lines.  The  whole 
grades  are  scarce.  Prevailing  prices  on  the  others  are : 

No.  2Y2  Fancy  Sliced . @  $  .90  factory 

No.  21/2  Fancy  Cuts . @  .85  factory 

No.  10  Diced . @  3.25  factory 

CALIFORNIA  FRUITS— Some  effort  has'  been 
made  by  the  Chicago  trade  to  obtain  future  prices  on 
peaches,  apricots  and  other  fruits,  but  to  no  avail. 

The  spot  fruit  line  is  very  firm,  and  many  items 
are  unobtainable.  Distribution  is  good. 

THE  CHAIN — Volumes  have  been  written  about  the 
chain  grocery  store.  That  particular  branch  of  food 
distribution  has  many  proponents  as  well  as  opponents. 
Sometimes,  especially  to  a  man  on  the  sidelines,  it  looks 
as  if  they  do  not  play  the  game  as  fair  as  they  should. 
Take,  for  example,  last  week  the  largest  grocery  chain 
in  the  U.  S.  A.  had  a  special  sale  and  they  advertised 
extensively.  Here  are  a  few  of  the  prices: 

Peas — Three  No.  2  tins  Sifted  Early  June . 25c 

It  doesn’t  take  a  Philadelphia  lawyer  to  figure  that 
that  is  $1.00  per  dozen.  What  did  the  chain  pay  for 
them?  Of  course,  no  one  knows,  but  it  is  a  certainty 
it  didn’t  do  the  spot  pea  market  any  good. 

Corn — Also  three  No.  2  cans  for  25  cents,  supposedly 
Extra  Standard  Cream  Style.  With  the  market  sup¬ 
posed  to  be  firm  at  95  cents  cannery,  how  can  you 
figure  this? 

Peaches — Two  No.  2^^  tins  for  29  cents,  presumably 
Standards.  The  lowest  price  on  these  is  $1.45  Coast, 
and  the  freight  to  Chicago  is  23  cents  per  dozen.  Fig¬ 
ure  it  out. 

These  are  just  three  items.  There  were  a  dozen 
others  just  as  low  priced.  And  yet  there  are  canners 
that  have  testified  that  this  particular  chain  renders 
them  a  great  service  and  are  of  material  help  to  them. 
Such  canners  certainly  are  short-sighted,  and  appar¬ 
ently  they  cannot  see  beyond  the  end  of  their  nose. 
Part  of  the  advertisement  referred  to  read: 
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“Colossal,  gigantic — here  is  without  a  doubt  the 
biggest  sale  in  our  history.  In  this  gigantic  value 
demonstration,  thrifty  food  buyers  will  find  all 
they  look  for  in  a  really  big  sale.  Bargain  low 
prices  on  quality  foods.” 

Yes,  colossal,  gigantic — it’s  true.  Colossal  and 
gigantic  in  disturbing  the  general  market  and  enforc¬ 
ing  lower  levels,  and  yet — what  about  those  canners 
who  aid  and  abet  just  such  procedure. 

THE  OLD  TIMER — (Continued  from  last  week)  — 
“In  Cannery  Notes  of  April,  1918,  was  an  article  about 
Mrs.  Cynthia  S.  Harris.  A  good  many  of  the  Old 
Timers  will  remember  that  lady.  I  certainly  do.  Met 
her  upon  several  occasions,  but  it  was  just  a  passing 
acquaintanceship.  In  this  issue  of  Sprague  Machinery 
Company’s  house  organ,  the  following  appeared: 

‘Does  the  name  “Cynthia”  evoke  visions  to  you, 
as  it  does  to  me,  of  the  flowers  in  an  old-fashioned 
garden ;  the  magic  of  moonlight ;  the  constancy  of 
love ;  the  dawn ;  the  shimmering  light  on  the  little 
stream?  Earth,  air,  water.  “Cynthia”  expressed 
them  all  to  me. 

‘Those  of  you  who  know  Mrs.  Harris  in  a  busi¬ 
ness  way  know  of  her  courage,  honor,  integrity. 

Of  how  she  entered  the  business  world  on  the  death 
of  her  husband,  no  better  prepared,  I  fancy,  than 
most  women  whose  lives  have  been  sheltered. 
Many  of  you  have  been  able  to  help  her  with 
words  of  cheer  and  encouragement  and  the  forc¬ 
ing  of  a  square  deal  for  her  when  some  were  in¬ 
clined  to  take  advantage  of  her  inexperience.  You 
did  it  because  you  admired  the  woman  and  her 
pluck.  I  speak  of  the  devotion  of  the  men  who 
have  helped  her  carry  on  her  business.  That  is 
to  me  one  of  the  greatest  tests  of  character — to 
measure  up  to  the  intimacy  of  daily  living.  That 
she  had  done.’ 

“I  don’t  know,”  continued  Old  Timer,  “whether  Mrs. 
Harris  has  passed  on  or  not.  Presume  she  has,  but  I 
do  know  that  a  lot  of  the  Old  Guard  will  appreciate 
(just  like  I  did)  having  their  memory  touched  up  and 
thus  recalling  this  fine  character.” — (To  be  continued.) 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade** 

Shrimp  Canneries  Remain  Inactive — Oyster  Canning  Ends — 
Packing  Spinach,  Turnip  Greens — Cool  Weather  Retards  Bean 
Packing — ^To  Pack  Collard  Greens. 

Mobile,  Ala.,  April  28,  1937. 

HRIMP — The  catch  of  shrimp  was  better  this  past 
week  than  it  has  been  in  the  previous  two  weeks, 
but  it  was  only  just  about  enough  to  supply  the 
raw  headless  shrimp  dealers,  and  no  shrimp  canning 
was  done. 

The  shrimp  obtained  were  of  better  size  than  they 
have  been. 


May  S,  19S7 


THE  CANNING  TRADE 


33 


The  market  on  canned  shrimp  continues  strong  and 
will  most  likely  remain  in  this  manner  until  the  fall, 
because  there  is  very  little  prospect  of  replenishing 
the  present  stock  on  hand,  so  it  is  all  going  out  and 
nothing  coming  in. 

The  price  of  canned  shrimp  is  $1.50  per  dozen  for 
No.  1  small,  $1.60  for  No.  1  medium,  and  $1.65  for 
No.  1  large,  f.  o.  b.  factory. 

OYSTERS — The  Alabama  State  reefs  were  closed 
on  April  15th,  which  practically  stopped  the  canning  of 
oysters  in  Alabama,  because  only  one  factory  that  has 
oysters  on  its  private  beds  is  operating.  The  other 
factories  have  shut  down. 

Oysters  are  being  canned  in  Mississippi  and  Louis¬ 
iana,  but  most  likely  they  will  wind  up  this  week. 

We  had  rain,  strong  southeast  winds  and  high  tide 
last  week,  which  handicapped  the  production  of  oys¬ 
ters,  but  this  week  started  fair  and  cool,  which  should 
be  favorable  for  the  production  of  oysters. 

It  looks  like  the  oyster  pack  this  year  is  going  to  be 
less  than  last  year’s  moderate  pack. 

The  oysters  were  of  first-class  quality,  but  the  yield 
per  barrel  was  reduced  somewhat  by  the  mussels, 
which  were  very  plentiful  on  the  oysters  this  year  and 
which  take  up  room  in  the  barrel. 

A  mussel  is  a  small,  somewhat  fuzzy-like  shellfish, 
resembling  a  cockle,  and  it  attaches  itself  on  the  outer 
shell  of  the  bivalves,  hence  when  they  are  very  nu¬ 
merous  on  the  oysters  they  will  occupy  from  10  to  15 
per  cent  of  the  space  in  the  barrel  and  thus  crowd 
out  that  quantity  of  oysters. 

The  price  of  canned  oysters  is  $1.10  per  dozen  for 
5-ounce  and  $2.20  for  10-ounce,  f.  o.  b.  factory. 

VEGETABLES — The  vegetable  canneries  of  this 
section  are  operating  on  turnip  greens  and  some  spin¬ 
ach,  and  these  two  packs  will  no  doubt  keep  them  busy 
until  the  bean  pack  starts,  or  about  two  weeks. 

The  price  of  turnip  greens  is  75  cents  per  dozen  for 
No.  2  and  spinach  is  80  to  85  cents  per  dozen  for  No.  2, 
f.  o.  b.  factory. 

SNAP  BEANS — The  cool  weather  that  we  are  hav¬ 
ing  will  tend  to  delay  the  bean  pack  some  ten  or  twelve 
days,  and  it  appears  that  it  will  be  after  May  15th 
before  the  canning  of  beans  will  start  in  this  section. 

The  canneries  have  been  booking  orders  for  beans 
very  cautiously  and  the  majority  of  the  packers  have 
withdrawn  from  the  market,  and  will  wait  until  the 
pack  gets  under  way  before  selling  any  more  beans. 

Some  sales  have  been  reported  at  80  cents  per  dozen 
for  future  No.  2  cut  stringless  beans,  f.  o.  b.  factory, 
and  whether  the  opening  prices  of  the  new  pack  will 
be  less  or  more  than  this  remains  to  be  seen.  At  any 
rate,  canners  are  not  in  price-quoting  mood  now. 

COLLARD  GREENS — Collard  is  a  variety  of  cab¬ 
bage  which  does  not  head,  and  the  soil  is  well  adapted 
for  its  growth  here.  The  leaves  of  collard  are  cooked 
and  served  in  the  same  manner  as  other  cabbage, 
although  they  are  served  principally  as  “greens”  boiled 
with  a  piece  of  salt  meat. 


Many  years  ago,  collard  greens  was  a  very  popular 
dish  in  this  section,  but  in  late  years  its  popularity 
seems  to  have  dwindled  down.  Today,  you  seldom  see 
collards  on  vegetable  stands,  and  those  that  serve  them 
on  their  table  procure  them  direct  from  the  garden. 

Mr.  Jex  H.  Luce  of  this  city  has  just  announced 
that  his  plant  in  Lucedale,  Mississippi,  will  can  collard 
greens  next  month,  which  will  be  a  new  food  product 
in  the  vegetable  canning  game. 

The  price  is  85  cents  per  dozen  for  No.  2  and  $1.20 
for  No.  21/^,  f.  o.  b.  cannery. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Good  Business  Prices  Firmly  Maintained — ^The  Labor  Troubles 
— Spinach  Canning  Ending — Pro  Rata  Deliveries — Asparagus 

Canning  On — Stringiess  Beans  Gone — Peaches  Moving 
Well — Fruit  Cocktail  Higher. 

San  Francisco,  April  30,  1937 

OOD  BUSINESS — ^While  a  substantial  business 
is  being  booked,  particularly  on  fruits,  with 
prices  in  general  exceedingly  well  maintained, 
interest  during  the  week  has  been  largly  centered 
on  labor  difficulties.  In  turn,  labor  trouble  centered 
at  Stockton,  where  the  fag  end  of  the  spinach  crop 
was  being  packed,  and  where  operations  were  sus¬ 
pended  in  four  plants.  The  climax  was  reached  when 
strikers  engaged  in  a  pitched  battled  with  the  forces 
of  the  San  Joaquin  County  sheriff’s  office,  augmented 
by  a  thousand  deputies  and  members  of  the  State 
highway  patrol.  Tear  gas,  shotguns,  rifles  and  clubs 
were  pressed  into  action  and  when  the  fray  came  to  an 
end,  more  than  fifty  were  sent  to  the  hospital,  some 
seriously  injured.  No  one  in  the  industry  is  proud 
of  this  affair,  with  its  mistakes  on  both  sides.  The 
matter  has  developed  into  a  jurisdictional  dispute  over 
cannery  workers  with  three  labor  groups  striving  for 
mastery.  Canners  have  advised  Governor  Merriam  of 
a  willingness  to  deal  with  any  union  having  the  author¬ 
ization  of  the  American  or  State  Federation  of  Labor, 
and  have  agreed  not  to  attempt  to  open  the  four 
strike-closed  plants  pending  negotiations. 

SPINACH — The  packing  of  spinach  is  rapidly  com¬ 
ing  to  an  end  and  the  output  promises  to  be  much 
lighter  than  indicated  when  operations  commenced. 
Instead  of  a  pack  of  two  and  a  quarter  million  cases, 
which  some  interests  have  been  predicting,  it  would 
seem  that  the  pack  would  be  closer  to  one  and  a  half 
million  cases.  Pro  rata  deliveries  will  be  the  order  of 
the  day  and  some  canners  are  confessing  they  are 
quite  heavily  oversold.  The  smaller  packers  are  about 
the  only  ones  not  sold  up.  So,  despite  the  high  opening 
quotations,  prices  are  very  firm. 

ASPARAGUS — The  packing  of  asparagus,  off  to  a 
late  start,  is  now  in  full  swing  under  terms  of  a  mar¬ 
keting  agreement  between  growers  and  canners.  The 
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season  will  be  a  shorter  one  than  that  of  last  year, 
and,  with  increased  grading  restrictions,  the  pack  may 
easily  be  lighter.  Packing  will  not  be  continued  after 
June  20th.  No  No.  1  white  asparagus  having  a  diameter 
of  less  than  seven-sixteenths  of  an  inch  is  to  be  canned, 
nor  will  white  asparagus  showing  green  more  than  li/^ 
inches  below  the  tip  be  tolerated  in  excess  of  5  per  cent. 
No  prices  to  growers  are  mentioned  in  the  agreement, 
but  these  have  been  running  about  3%  cents  a  pound 
for  white  and  4%  cents  for  green.  It  will  soon  be 
possible  to  estimate  costs  quite  accurately,  it  is  believed, 
and  opening  prices  are  expected  within  a  few  days. 

BEANS — ^Very  few  spot  stringless  beans  are  still  in 
first  hands  on  the  Coast  and  any  further  quoting  of 
prices  would  be  largley  misleading.  Coast  peas  are 
also  closely  sold  up,  but  almost  everthing  in  the  list 
is  still  to  be  had  in  a  limited  way.  There  is  quite  a 
variation  in  quotations,  depending  on  the  holder. 

PEACHES — A  splendid  movement  of  peaches  is 
reported,  with  the  trade  crediting  much  of  the  showing 
to  the  co-operative  advertising  campaign.  The  Can¬ 
ning  Peach  Industry  Board  reports  greatly  increased 
sales  by  both  corporate  and  voluntary  chains,  gains 
for  the  first  quarter  of  the  year  ranging  from  5  to  200 
per  cent,  over  sales  of  last  year  for  the  corresponding 
period.  More  than  340,000  pieces  of  peach  display 
material  have  been  sent  out  on  direct  request  and 
since  December  16,  a  total  of  61,895  peach  recipe  books 
have  been  placed  in  the  hands  of  consumers.  The 
display  advertising  material  has  been  sent  to  more 
than  950  corporate  and  voluntary  chain  groups. 


for  a 

QUALITY  PACK 

Install  a 

HEX-CONE  CLEANER,  a 
HYDRO-GEARED  GRADER  and 
ROD  SPLIT  and  SKIN  REMOVER 

They  will  do  more  to  reduce  costs 
and  improve  quality  than  any  other 
equipment. 

Let  us  help  plan  your  line  up 

THE  SINCLAIR-SCOTT  CO. 

^*The  Original  Grader  House** 

BALTIMORE  >>«  MARYLAND 


FRUIT  COCKTAIL — A  feature  of  the  week  has 
been  the  marked  stiffening  of  prices  on  fruit  cock¬ 
tail.  The  minimum  prices  that  have  been  quoted  have 
been  wiped  out  and  quotations  now  seem  uniform.  No. 
21/^s  have  been  advanced  to  $2.25;  No.  10s  to  $7.50; 
and  8-oz.  to  80  cents.  Fruits-for-salad  are  also  work¬ 
ing  into  a  firmer  position. 

TUNA — Formal  announcements  of  higher  prices  on 
tuna  will  be  made  within  the  next  few  days  by  several 
packers.  These  will  range  from  20  cents  to  25  cents  a 
case  above  existing  quotations. 

FISH  PACKS — The  Bureau  of  Commercial  Fish¬ 
eries  of  the  California  State  Fish  and  Game 
Commission  has  compiled  figures  covering  the  fish  pack 
for  1936.  The  canned,  cured  and  manufactured  fishery 
products  for  the  year  have  an  estimated  value  of 
$34,951,311  and  gave  employment  to  9,827  workers. 

The  canned  pack  was  as  follows:  Albacore,  53,899 
cases;  bonito,  105,078;  mackerel,  1,237,068;  roe,  43; 
sardines,  2,819,643;  sardine  paste,  906;  shad,  13,214 
shad  roe,  5,103;  squid,  12,272;  bluefin  tuna,  334,337; 
striped  tuna,  482,360;  yellowfin  tuna,  1,418,045;  tuna 
flakes,  24,873 ;  tuna  “tonno”  style,  58,537 ;  yellowtail, 
112,128,  and  pet  food,  380. 

The  sardine  pack  for  the  season,  which  does  not 
coincide  with  the  calendar  year,  amounted  to  2,989,046 
cases.  That  part  of  the  pack  not  made  in  1-lb  ovals  has 
been  reduced  to  an  equivalent  of  this  size. 


High  Speed 


CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 


UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  .  .  . 

all  sizes  of  cans. 

SAFE  -  T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 


E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 


May3,19S7 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


ASPARAGUS 

White  Colossal,  No.  2^ . 

Large,  No.  2^^ . . 

Medium,  No.  2^ . . . . 

Green  Mam.,  No.  2  ro.  cans.... 

Medium.  No.  1  tall . . 

Large,  No.  2 . . 

Tips,  white.  Mam.  No.  1  sq.».. 

Small,  No.  1  sq . . 

Green  Mam.,  No.  1  sq.....^.... 

Small,  No.  1  sq..... . — 

BAKED  BEANS 

16  OS . 56 

No.  2%  . - . 96 

No.  10  . .  4.00 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

No.  10 . . . 

Ex.  Std.  Cut  Green.  No.  2 . 96 

No.  10 .  4.60 


Eastern 

Central 

West 

Coast 

Low  High 

Low 

High 

Low 

High 

2.76 

2.86 

. 

2.80 

2.90 

HI  M 

2.76 

2.86 

2.40 

2.60 

. 

. 

1.86 

1.86 

2.76 

2.80 

2.35 

2.46 

. 

. 

2.60 

2.70 

. 

. 

2.85 

2.45 

...  . 

2.40 

2.60 

...—e 

...... 

2.10 

2.20 

.60 

1.26 

4.26 


.60  .66 
1.06  1.20 
3.76  4.00 


Std.  Cut  Green,  No.  2. 

No.  10 . . . 

Fancy  Whole  Green,  No.  2........ 

No.  10 . 

Ex.  Std.  Whole  Green,  No.  2 — 

No.  10 . . . 

Std.  Whole  Green,  No.  2 . . 

No.  10 . 

Fancy  Cut  Wax,  No.  2.............. 

No.  10 . . . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10 . . 

Std.  Cut  Wax,  No.  2 . . 

No.  10 . . 

Fancy  Whole  Wax,  No.  2........ 

No.  10 . . 

Ex.  Std.  Whole  Wax,  No.  2...... 

No.  10 . 

Std.  Whole  Wax,  No.  2 . . 

No.  10 . - 

Red  Kidney.  Std.  No.  2 . 

No.  10 . . 


.87% 

4.00 


.80 

4.00 


1.00 

6.00 

.90 

4.36 


1.20 


1.10 

6.60 

1.76 


.87% 

4.60 


.77%  .86 
3.66  4.00 


LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10 . .  . 

No.  2  Medium  Green .  1.86 

No.  10 . 

No.  2  Green  &  White . 90 

No.  10 . .  . 

No.  2  Fresh  White . 80 

No.  10 . . . . 

No.  2  70 


BEETS 

Whole.  No.  2 . . 

No.  2% . 

Std.  Cut.  No.  2......„ . 

No.  2% . 

No.  10 . 

Ex.  Std.  Cut,  No.  2....„ 

No.  2% _ — 

No.  10 _ 

Std.  Sliced.  No.  2_ . 

No.  2% _ 

No.  10 _ 

Ex.  Std.  Sliced,  No.  2.. 
No.  10 . 


1.00 

‘‘.86 


.70 


CARROTS 

Std.  Sliced.  No.  2 . 

No.  10 . . . 

Std.  Diced.  No.  2.„ . 

No,  10 . . . 

PEAS  AND  CARROTS 

Std.  No.  2^ . 

Fancy  No.  2....„ . 

CORN — Wholegrain 
Yellow.  Fancy  No.  2...... 

No.  10 . . 

Hbc.  Std.  No.  2 . 

No.  10 _ _ 

Std.  No.  2 _ 

No.  10 _ 


1.20 

.90 

1.16 

.80 

.85 

1.00 

1.16 

3.90 

4.26 

.75 

.771: 

4.26 

4.26 

3.60 

.96 

.96 

.80 

1.16 

1.16 

.86 

3.90 

4.60 

3.26 

3.76 

.82% 

.86 

.86 

4.60 

4.60 

“-MMT 

.76 

.76 

_ 

8.76 

8.75 

....... 

1.10 

1.10 


1.20 


1.10 


1.16 

1.15 

1.40 

7.00 

1.20 


1.26 


1.86 

7.00 


.86 

1.10 

3.36 

.96 

8.60 


CANNED  VBGETABLEB— Continued 


Wholegrain — Continued 

Low 

High 

Low 

High 

....  „..  1.00 

1.16 

No.  10 . . 

Ex.  Std.  No.  2 . 

. nn 

1.00 

1.00 

1.16 

No.  10 _ _ 

_ _  6.66 

Std.  No.  2 . . 

.86 

.90 

No.  10 _ _ 

CORN — Creamstyle 
Yellow,  Fancy  No.  2...... 

No.  10 _  _ 

1.26 

1.26 

Ex.  Std.  No.  2 _ 

No.  10 . . 

-  .96 

1.00 

1.16 

No.  10 . , 

White.  Fancy  No.  2... .  .... 

No.  10 . . ,, 

.87t<.  1.00 

No.  10 . 

Std.  No.  2 . 

.80 

.90 

No.  10 . , 

HOMINY 

Std.  Split,  No.  1,  Tall. _ 

No.  2%..... . :. . . 

.80 

.90 

No.  10 . 

MIXED  VEGETABLES 

.86 

.90 

No  10 . 

4.26 

4.60 

Sid..  No.  2 . 

.66 

.76 

No.  10 . 

3.50 

4.00 

OKRA  AND  TOMATOES 

Std..  No.  2 . . 

.96 

.96 

1.00  1.06 


.72%  .76 

2.15  2.35 


No.  10„ 


PUMPKIN 

Std..  No,  2 . 

Std.,  No.  2%.. 

No.  8 . 

No.  10-« . 


.90 

.96 

3.00 


SAUER  KRAUT 


.60 

.75 


.70 

1.00 


2.50  3.00 


PEAS 

No.  2  Fancy  Sweets,  2s.......... 

_ 

1.36 

1.66 

1.36 

1.46 

No.  2  Fancy  Sweets,  8s............ 

1.25 

1.60 

1.30 

1.40 

....... 

No.  2  Fancy  Sweets,  4s......... 

1.16 

1.40 

1.20 

1.30 

No.  2  Fancy  Sweets,  68......... 

>•••• 

1.16 

1.35 

1.16 

1.26 

No.  2  £bc.  Std.  Sweets,  2s . . 

_ 

1.20 

1.40 

1.20 

1.30 

...ee.e 

No.  2  Ex.  Std.  Sweets,  88 _ _ 

. 

1.10 

1.40 

1.16 

1.26 

***•••* 

No.  2  Ex.  Std.  Sweets,  4s...... 

1.00 

1.25 

1.16 

1.20 

******* 

No.  2  Ex.  Std.  Sweets,  6s..„.... 

1.00 

1.20 

1.10 

1.16 

1.10 

1.25 

6.26 

No.  2  Std.  Sweets,  8s... . . 

_ 

. 

.96 

1.25 

1.16 

1.20 

******* 

No.  10  Std.  Sweets,  88....„..... 

. 

6.60 

5.25 

5.25 

******* 

No.  2  Std.  Sweets.  4s . . 

.90 

1.00 

1.00 

1.10 

******* 

No.  10  Std.  Sweets,  48. . 

6.60 

5.00 

5.26 

****** 

No.  2  Std.  Sweets,  5s....„._... 

_ 

. 

.90 

1.00 

1.10 

1.20 

No.  10  Std.  Sweets,  6s..........„.... 

6.60 

4.50 

4.50 

**** 

No.  2  Fey.  Alaskas,  Is......... 

_ 

1.45 

1.85 

No.  2  Fey  Alaskas,  2s . 

_ 

1.36 

1.76 

1.35 

1.45 

No.  2  Fey.  Alaskas.  88......„. 

_ 

1.25 

1.40 

1.26 

1.35 

No.  2  Ex.  Std.  Alaskas.  Is... 

_ 

1.60 

1.50 

1.30 

1.50 

No.  2  Ex.  Std.  Alaskas,  28.. 

1.10 

1.30 

1.06 

1.30 

1.20 

1.40 

No.  2  Ex.  Std.  Alaskas,  88... 

1.06 

1.10 

1.00 

1.10 

1.16 

1.25 

eoeeee 

No.  2  Ex.  Std.  Alaskas,  4s... 

.... 

1.00 

1.00 

1.10 

1.05 

1.10 

...eeee 

No.  2  Ex.  Std.  Alaskas.  58... 

1.00 

1.05 

No.  2  Std.  Alaskas,  8s........... 

.... 

.97%  1.00 

.90 

1.00 

1.05 

1.10 

...eeee 

No.  10  Std.  Alaskas,  8s . 

6.60 

6.25 

6.60 

No.  2  Std.  Alaskas.  4s . . 

.... 

.95 

.95 

.90 

1.00 

1.00 

1.05 

No.  10  Fey.  Alaskas,  48.....». 

.... 

No.  10  £hc.  Std.  Alaskas,  8s. 

5.60 

5.26 

6.60 

No.  10  Std.  Alaskas,  48......... 

.... 

6.25 

6.25 

5.00 

6.60 

No.  2  Std.  Alaskas,  6s  ...... 

.87% 

.90 

1.40 

No.  10  Std.  Alaskas,  68.„ . 

4.60 

4.76 

1.85 

,96 

.96 

.90 

Soaked,  2s _ .... . . . . 

_ 

.45 

.60 

66 

.60 

.66 

.67% 

lOs  . . . 

2.60 

2.76 

3.20 

3.40 

.67% 

.75 

10s  _  , 

_ 

8.50 

3.76 

West  Coast 
I^w  High 


.75 

.76 


. . . 

No.  2% . 

.90 

i.06 

.96 

1.00 

Nn.  s:.:. . 

No.  10 _  _ 

2.90 

3.10 

3.26 

.  1.30 

SPINACH 

Std.,  No.  2 _ _ _ 

.76 

.96 

.67% 

.70 

1.05 

1.10 

No.  2%  -  - 

1.00 

1.26 

.90 

1.10 

1.30 

1.40 

No.  10 _ 

3.50 

4.00 

3.00 

3.60 

4.06 

4.20 

SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 

1.06 

_ 

_ 

_ 

. 

Std.  No.  2.  Gr.  Corn,  Fr.  Limas. 

1.20 

Triple,  No.  2 _ 

.96 

l.OO 

...... 
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CANNED  FRUITS— Contlnned 


CANNED  FRUITS— Ontian«4 


Extern 
Low  Hish 


Central 
Low  Hish 


SWEET  POTATOES 

Std.,  No.  2,  Dry  Pack . 

No.  2% . . 

No!  ibZ!!!!!!!!!!!!!!!!™™"!!" 

Std.,  No.  2,  Syrup  Pack.. 

No.  2^4 . 

No.  8 . 

No.  10. . . . 


TOMATOES 

Fancy,  No.  2 . 

No.  2% . — 

No.  8 . . . 

No.  10 . 

Ex.  Std.,  No.  1™ . . 

No.  2 _ 

No.  2% . . 

No!  i'o.....!...!r..!r..!r..!.!!!!! 


std..  No.  1.. 

No.  2 . 

No.  2%.... 


TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 40 

No.  10 .  8.26 


.76 

.86 

.80 

1.06 

1.16 

1.10 

1.16 

1.16 

1.26 

3.60 

3.60 

3.65 

3.76 

.65 

.66 

.72% 

.72% 

.75 

.771/ 

.97%  1.00 

1.00 

1.06 

1.10 

1.10 

...... 

3.36 

3.40 

3.60 

3.66 

.40 

.46 

.471 

3.26 

3.26 

4.00 

Nn.  lb  . 

2.75 

3.00 

TOMATO  JUICE 

No.  1 . 

.40 

.40 

.46 

.60 

No.  2 . 

.70 

.70 

.70 

.76 

No.  10  . 

.  2.60 

3.00 

2.76 

3.26 

TURNIP  GREENS 

No.  2 . . 

.76 

. 

No.  2% . . 

No.  10 . . 

.96 
.  3.76 

sTo' 

Canned  Fruits 


APPLES 
No.  10,  water.. 


APPLE  SAUCE 
No.  2  Fancy . 


No.  2.  Std.. 
No.  10..... 


APRICOTS 
No.  2%,  Fancy.... 
No.  2%,  Choice.. 
No.  2%.  Std . 


GRAPEFRUIT 

8  oz . .  . 

No.  2„ . . . .  1.00  . 

No.  6 . .  3.10  . 

GRAPEFRUIT  JUICE 

8^  oz.. - - — . .  .62V4  . 

No.  800 . !„..”  '"’so  "so 

No.  2.. . . . 7214  .85 

No.  6 . . . .  2.60  2.75 

PEARS 

Keifer,  Std.,  No.  2% .  1.36  1.36 

No.  10 . 

Choice,  No.  2% . 

No.  10 . . . 

Bartlett,  Fancy,  No.  2% . . . 

Choice,  No.  2^..„....................  . 

Std..  No.  2% _  _ 

No.  10,  Water..........™ . 

No.  10,  Syrup _ _  _ 

No.  10  Pie.  S.  P . 

PEACHES 

Fey.,  Y.  C..  No.  2% . .  . 

Choice,  No.  2% . 

Std.,  No.  2^4 . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

Seconds,  Yel.,  No.  3 . 

Pies,  unpeeled.  No.  8 . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2 . 

No.  2% . 

Std..  No.  2 . .  . 

No.  2V4 . .  . 

Sliced,  Standard,  No.  10 . 

Shredded,  Syrup,  No.  10......™  . 

Crushed,  Eix.  Std.,  No.  10™™..™  . 

PINEAPPLE  JUICE 

Buffet. . . . 

No.  211 . 

No.  2 . . . 

No.  2% . .  . 

46  oz.™....™™ . .  . 

No.  10 _ _  _  _ 


West  Coast 
Low  High 


Solid  Pack 
.96  1.00 

1.10  1.46 


With  puree 

.62%  . 

.70  . 

.87%  . 


4.00 

4.10 

- . 

3.60 

4.26 

4.60 

4.60 

.80 

1.00 

.90 

1.00 

4.00 

6.00 

.70 

4.60 

4.76 

1.70 

1.85 

1.60 

1.66 

1.46 

4.00 

6.60 

6.76 

3.76 

4.00 

1.70 

1.76 

1.55 

1.65 

1.46 

1.60 

1.10 

1.16 

4.76 

6.00 

1.40 

1.60 

1.76 

1.80 

1.36 

1.40 

1.65 

1.70 

5.86 

6.10 

6.00 

6.00 

.62% 

.65 

.70 

.76 

1.10 

1.16 

1.46 

1.66 

2.60 

2.66 

6.00 

6.26 

Elastem 
Low  High 


Central 
Low  High 


FRUITS  FOR  SALAD 
Fey.,  No.  2% . 


BLACKBERRIES 

Std.,  No.  2 _ 

No.  8 . . 

No.  10.  water...... 

No.  2,  Praaerved™ 
No.  2,  Syrup _ _ 

BLUEBERRIES 

No.  2 . . 

No.  10 . 


Weat  Coast 
Low  High 


2.46  2.66 

8.60  8.76 


1.76  1.86  . 

7.00  7.00  10.00  10.60 


CHERRIES 

Std.,  Red,  Water,  No.  2....™ 
Std.,  White,  Syrup,  No.  2.... 
Ex.  Std.,  Preserved,  No.  2.. 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 . 

R.  A.,  Fey.,  No.  2%. _ _ 

Choice,  No.  2% . 

Std.,  No.  2% . 


GOOSEBERRIES 

Std.,  No.  2 . 

No.  10 . 


.60  .62% 
.77%  .80 

3.00  3.26 


RASPBERRIES 
Black,  Water,  No.  2.. 

No.  10 . 

Red,  Water,  No.  2 . 

No.  10 . . . 

Black,  Syrup,  No.  2.. 
Red,  Syrup,  No.  2 . 


STRAWBERRIES 
Ex.  Pres.,  No.  1........ 

No.  2 . 

Pres.,  No.  1 . . 

No.  2 . 

Std.,  Water,  No.  10.. 


2.46  2.60 
2.26  2.86 
2.00  2.10 


Canned  Fish 


HERRING  ROE 

1.90 

2.00 

10  oz. . . . 

.  1.60 

1.60 

1.70 

1.80 

No.  2.  17  oz . 

.  1.76 

1.76 

1.46 

1.60 

No.  2,  19  oz . 

. .  2.00 

2.00 

LOBSTER 

.46 

Flats,  1  lb . 

_  6.60 

6.60 

.87% 

.96 

%  lb . 

_  3.26 

3.26 

2.66 

2.76 

%  lb . 

.  1.96 

1.96 

OYSTERS 

. 06 

1.00 

•***•*• 

.  1.10 

1.10 

.72% 

.85 

8  ox. . 

_  1.90 

2.00 

2.25 

2.60 

10  oz . . . 

_  2.20 

2.20 

Selects,  6  oz. . 

SALMON 

Red  Alaskas,  Tall,  No.  1... 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1... 

Flat.  No.  1 . . 

No.  % . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye  Elat,  No.  1. 

No.  % . . . 

Chums,  Tall,  No.  1... 
Medium,  Red,  Tall... 


SHRIMP 

No.  1,  Small . . 

No.  1.  Medium . . 

No.  1,  Large . . 


SARDINES  (Domestic),  Per  Case 

%  Oil,  Key . 3.60 

%  Oil,  Keyless .  3.16 

%  Oil,  Tomato,  Carton . . 

%  Oil,  Carton .  3.90 

%  Mustard,  Keyless™™....... _ 2.90 

Calif.  Oval  No.  1.  24’s . . . 

Calif.  Oval  No.  1.  48’s . . . 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’b....,.....™ 

%s  . . 

%8  . . 

Light  Meat,  ls™™....™™....™_ 

a 


.  1.90 

1.90  1.90 

1.16  1.16 

1.16  . 

.86  . 

2.66  2.66 

1.76  1.86 

1.06  . 

1.86  . 


1.60  1.70 

3.00  8.80 


-  6.02% 

11.00  12.00 

.  6.00 

3.86  4.26 

9.00  10.00 
6.00  6.60 
3.60  8.90 
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the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge.  Mass. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

BASKETS.  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  M.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
terlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Tames  Leifel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Burets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Coils,  Copper.  See  Copper  Coils.  ' 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y.  ' 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind.  I 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio.  I 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J.  ' 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y.  ' 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

'The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  B^dtimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  controi). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermettcaUr 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Til, 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 
CANNED  FOODS. 

Indiana  Canners  Association,  Indianapolis,  Ind. 
Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corn.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


FINISHING  MACHINES.  Catsup.  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  S^achinery  Idfrs* 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  QL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
HuUers  and  Viners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlln-Chapman  Co.,  Berlin,  Wls. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSECTICIDES. 

Aqicids  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago, 
lacketed  Ketties.  See  KetUes,  Copper. 

jacketed  pans.  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  PlMn  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  *• 
Food  Machinery  Corporation,  Hoopeston,  lU. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehmann  Printing  &  Litho.  Co.,  San  Francisco,  Cal. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PAILS  (Rubber). 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 
Slnclair-^ott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ul. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott  Viner  Co.,  Columbus,  Ohio. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

POWER  PLANT  EQUIPMENT. 

James  Leffel  &  Co.,  Springfield,  Ohio. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoop>eston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
SeaUng  Machines,  Bottles.  See  Bottlers'  Mc^y. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  lU. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHKING  MACHINES. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushea,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 


SIRING  BEAN  MACHINERY. 

BerUn-Chapman  C^.,  BerUn,  Wls. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  CO.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  CO.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  CO.,  Salem,  N.  J. 

BerUnChapman  CO.,  BerUn,  Wis. 

COisholm-Ryder  CO.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

Hansen  Cang.  Mchy.  COrp.,  COdarburg,  Wls. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS.  MetaL 

BerUnChapman  CO.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  COiroration,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  CO.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined.  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  UL 
F.  H.  Langsenkamp  CO.,  Indianapolis,  Ind. 

A.  K.  Robins  &  CO.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  CO.,  Salem,  N.  J. 

BerUnChapman  CO.,  BerUn,  Wis. 

COisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
F.  H.  Langsenkamp  CO.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  CO..  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

BerUnChapman  CO.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  CO.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

BerUnChapman  CO.,  BerUn,  Wis. 

Chisholm-Ryder  CO.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  ftnnii 
Indiana  Canners  Association,  IndianapoUs,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

C.  A.  Shuttle  worth  Seed  Co.,  Matthews,  Ind. 
Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  CO.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

CSiisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 

WASHERS,  Can  and  Jar. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 

WASHERS,  FnilL  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 


Robins  Improved  Strinsless 
Bean  Cutter 


Ayars  7  Pocket  Universal  Filler  for 
Tomatoes  &  Cut  Strinsless  Beans 


Robins  Rotary 
Pea  &  Bean  Washer 


Chisholm-Ryder 
Strinsless  Bean  Pregrader 


Robins  Improved  Disc  Exhauster 


Manufacturers  Of  A  General  Line  of  Cannins  Machinery 


Write  for  Copy  of  Our  New  No.  400  Catalogue. 


A.  K.  ROBINS  &  CO.,  INC 


To  complete  your  planting 

Sweet  Com  Seed 


Fast  service  from  warehouses  conveni¬ 
ently  located  to  the  principal  canning 
areas. 

Reliable  seed  available  of  the  leading 
hybrid  and  open-pollinated  varieties. 


If  you  are  running  short  let  us  know 
right  away. 


iVB0omtph  C&rnmerH,  ^nt. 

Breeders  and  Growers  of  Vegetable  Seeds  Since  1856 

Npui  atirn,  Olonnrcltrul 


